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11 W e  a r e  G r u p o  A n t o l i n

It all started in a mechanical workshop in Burgos more than 70 
years ago. The hard work and dedication of all the employees 
who form part of the Grupo Antolin family have shaped a 
company that today is a multinational leader in its sector. 
A strong and competitive company, proud of its origins and 
excited about its promising future.
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1.1 
LETTER FROM THE CHAIRMAN

interior of the car and at the sterilization and sanitization 
of interior surfaces. in this way, we want to contribute to 
creating a safer vehicle.

Our actions have allowed Antolin to grow 
as a company, reaffirming its values   and its 
unequivocal belief that people are at the 
heart of everything, of its business.

I believe that the response shown by the company and 
its employees has been exemplary. our actions have 
allowed antolin to grow as a company, reaffirming its 
values   and its unequivocal belief that people are at the 
heart of everything, of its business: the employees, our 
main asset, but also the customers, suppliers, investors 
and, ultimately, society as a whole. 

in a year as complex as 2020, the need for companies, 
institutions and organizations, both public and private, 
to step up and work together to achieve a safer, more 
advanced, fairer and more sustainable world has been 
demonstrated once again. this goal can only be achieved 
by working together and it once again highlights the 
importance of the united nations Global Compact 
and its ten principles, as well as the 2030 agenda for 
Sustainable Development with its 17 Goals, to which we 
once again give our full commitment.

in these difficult circumstances, Grupo antolin has 
shown that it has a solid, resilient and flexible business. 
the action plan put in place by the management team 
to deal with the market shock allowed us to withstand 
the most intense part of the crisis and set off on the road 
to recovery at the end of the year, which we closed with 
sales of €3,975 million and a financing and cash position 
that allows us to firmly move forward in the future. our 
Made in Antolin products are present in around 700 
vehicle models on the market and in the five best-selling 
cars in the world.

the pandemic also failed to put a stop to the 
transformation that we have been undergoing in 
our business for some time, with the goal of being a 
fundamental player in the new mobility from inside 
the vehicle. the company continued to implement its 
strategy, which entails consolidating its position as a 
global supplier of technological solutions. Given all 
the technology that is reaching the vehicle, antolin's 
philosophy is to be the developer of some of the systems 

When I think about 2020, probably the hardest 
year we have ever experienced, two words come to 
mind: responsibility and solidarity. these two terms 
perfectly sum up how the people who form part of 
the Grupo antolin family have behaved in response 
to the coronavirus crisis and its serious consequences. 
responsibility because they have acted with integrity, 
hard work and sacrifice when dealing with the situation, 
sometimes under difficult personal circumstances, and 
have allowed the business to continue while at the same 
time demonstrating a great team spirit. all, of course, 
while taking the necessary measures to protect the 
health of our employees and their families, this was, and 
still is,  the company’s absolute priority. 

Solidarity was reflected in the many initiatives launched 
by employees in different countries to provide help 
during the pandemic. Selflessly, and in an example of 
overcoming difficulties and innovating, we did our bit 
in the fight against CoViD-19 by producing all kinds of 
medical supplies. our Clean Interior program is also 
particularly relevant here since it involves researching 
different proposals aimed both at purifying the air in the 

that will completely change the physiognomy of the 
vehicle interior as we know it, making it a more intelligent, 
safer, more technological and more sustainable space. 
our engineering teams continue to develop products 
that intelligently integrate lighting systems, electronics 
and decorative surfaces. the innovation team, for its 
part, is making progress in incorporating technological 
solutions that represent a distinctive value in our 
systems. 

another key milestone in our strategy was the creation 
of the electronic Systems Business unit, allowing us to 
take a very important step forward in improving our 
technical capabilities in advanced electronics. the team 
that has been brought together in this department, 
which is first rate, is working with the other Business 
units to incorporate new solutions and functionalities 
into our traditional products. the new technological 
developments will transform parts of the interior 
into HMi (Human Machine interface) systems that 
interact with the passenger by transmitting all kinds of 
information. this is a disruptive change that generates a 
future of enormous possibilities and that Grupo antolin 
wants to lead.  

To address these challenges, our internal organization 
has also been adapting because companies are 
living organisms that must evolve with the market. in 
2020, we decided to centralize the management of 
industrial operations under the Corporate industrial 
Department to be more efficient. the instrument panels 
and Doors Business units were brought together into 
the same department, while the lighting Business 
unit added the HMi concept to its name to reflect the 
technological transformation we are experiencing. the 
Sustainability Department was also created with the 
goal of strengthening the work that the Corporate Social 
responsibility and environment departments have been 
performing. in this way, we will continue working to be a 
benchmark in sustainability in the industry.

to support the internal work being done, we are 
expanding our ecosystem of technology partners through 
new strategic partnerships. it is worth mentioning 
the one signed with the israeli start-up Cipia in driver 
monitoring systems, a key element in the safety of future 
vehicles; and the one with the advanced engineering 
company aeD engineering. 

In a year as complex as 2020, the need for 
companies, institutions and organizations, 
both public and private, to step up and 
work together to achieve a safer, more 
advanced, fairer and more sustainable 
world has been demonstrated once again.

In this passionate journey toward the future of the 
vehicle, we want to have the best professionals. their 
talent and knowledge are the true differential value 
that turns great companies into true leaders. at Grupo 
antolin, we permanently analyze how to both improve 
the training of our employees, adapting their knowledge 
to the technological changes taking place, and create 
new types of job in the organization.  in 2020, we 
made even further progress with the launch of the 
Dual training program in automotive electronics, in 
partnership with the instituto tecnológico de Castilla y 
león (technological institute of Castille and león) and 
in which the first class of the company's young future 
electronic engineers participated. We firmly believe 
in the potential of dual training in an industry that 
demands the highest specialization and knowledge. 
that is why we have a wide range of international dual 
training programs, both in vocational training and in 
higher education.

as i mentioned at the start of my letter, in such a 
complicated year, the teams at antolin have shown that 
they are not only able to overcome adversity, but also 
have a great capacity for improvement and adaptation. 
thanks to their work, our company is in a very strong 
position in the automotive industry and is better 
prepared to respond to the mobility challenges that, for 
us, always involve creating value for our stakeholders. 
at Grupo antolin, we are eager and excited to imagine 
what the future of the industry will be like and we want 
to help improve it through focusing on innovation and 
with the commitment and dedication of our employees. 

Ernesto Antolin
Chairman of Grupo Antolin
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1.2 
ABOUT US

the company is a Full Service Suppli-
er thanks to its diverse skills and the 
vertical integration of the develop-
ment of its components. For this rea-
son, Grupo antolin can support the 
customer throughout the complete 
product life-cycle, offering a stream-
lined, high quality service with great 
added value through all the compo-
nent manufacturing processes, from 
their conception and design to their 
mass production and delivery. 

antolin is committed to innovation 
as the factor that will determine 
the company's current and 
future competitiveness, and to a 
sustainable business model that puts 
all its stakeholders at the heart of the 
business: customers, professionals, 
investors, suppliers and society as a 
whole.

150 Factories        

26 Technical and sales offices          

In 26 countries

It has supplied parts for over 
700 car models on the market

Present in the 5 best-
selling cars in the world

TIER-1 supplier for the main 
vehicle manufacturers

Grupo Antolin is one of the world's 
leading vehicle interior manufacturers. 
It employs around 27,000 professionals 
in almost 150 plants located in 26 
countries. The headquarters is in Burgos, 
where the Antolin family founded the 
company in the 1950s. After more than 
70 years in operation, the company 
remains a family business.

Europe

Spain

Germany

Austria

Slovakia

France

Hungary

italy

poland 

portugal

united Kingdom

Czech republic

romania

russia

turkey

Asia

China 

South Korea

india

Japan

thailand

Vietnam

America

Argentina

Brazil

united States

Mexico

Africa

Morocco

South Africa
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1.3 
MAJOR MILESTONES IN 2020

Intelligent. Integrated. Inside

 n launch of the company’s new positioning that includes a 
new claim.

New corporate website 

 n new image and improved navigation.

Advisory Board and Committees

 n renewal of the company’s governing bodies.

Development of innovation

 n Collaboration with Cipia to offer intelligent 
monitoring solutions in the car interior.

 n new innovation center in Shanghai (China).

 n present for the first time at CeS las Vegas, 
a leading event in the sector.

 n Collaboration with aeD engineering to 
boost its electronics business.

 n Grupo antolin is collaborating in the Micro-Sinter-
Membrane research project, led by the Castille and 
león automotive cluster FaCYl, industrias Maxi 
and the startup company aenium engineering.

 n Development of the two Grupo antolin Virtual Concept Cars. 

Acknowledgments around the world

 n Grupo antolin-ostrava recognized by 
Hyundai (Czech republic).

 n Grupo antolin-india achieves the Vrt 
Quality Metrics from Ford.

 n antolin Massen recognized by the Chamber of Commerce 
and industry of the city of Cottbuspor (Germany).

 n antolin Czech republic recognized 
with the tiSaX Certification. 

 n Grupo antolin, Hpr (Highly protected risk) level from 
FM Global at the factories in auburn Hills-Michigan, 
Spartanburg-South Carolina, Shelby township-Michigan, 
McCalla-alabama, nashville- Mockingbird road illinois 
and Kentucky in the united States, and Sibiu in romania.

 n Grupo antolin-Saltillo recognized by 
General Motors (Mexico).

 n Grupo antolin intertrim recognized by Honda (Brazil).

 n ototrim recognized by Ford otosan (turkey).

 n “Clean interiors” initiative, recognized by Clepa for 
its contribution to the fight against CoViD-19.

 n Grupo antolin, impulse award from the Connected 
industry with the “Be everywhere” solution.

 n Double certification from aenor in the criminal 
compliance and anti-bribery systems.

 n Grupo antolin, finalist in the 2020 CaixaBank Charity awards.

new Grupo antolin website

Grupo antolin, at CeS Grupo antolin, at CeS

new innovation Center in China

Collaboration with Cipia

Grupo antolin-india achieves the Vrt Quality Metrics from Ford.

Double certification from aenor

antolin Czech republic, recognized with tiSaX

Grupo antolin ostrava recognized by Hyundai.

Grupo antolin Saltillo recognized by GM.

Honda Brazil recognizes Grupo antolin intertrim

aeD partnership

recognition of antolin Massen.
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Always supporting our customers

 n renault: first attM meeting (annual strategic 
meetings with suppliers) with Grupo antolin.

 n BMW: visit from the development team for the 
liH HuB plus iSeleD smart lighting project.

 n Daimler: visit to the headquarters 
and Grupo antolin-aragusa.

 n First institutional visit to the new 
innovation center in China.

Present at leading events

 n Grupo antolin in the extraordinary plenary Session 
of the Spanish Chamber of Commerce. 

 n participation in the aemetic #VeHiCleS7YFn think tank.

 n ernesto antolín, presenting the princess 
of asturias award to Carlos Sainz.

 n present at the 25th automotive Quality Congress.

 n participation in the european SDG Summit 2020, 
organized by the european network CSr europe.

 n María Helena antolin, at the 23rd national 
Family Business Congress.

 n Jesús pascual, in the “the person in the center” cycle 
of the Connected industry Chair at Comillas iCai.

 n participation in the 1st international Digital Managers’ 
Congress, run by the association for Management progress 
(asociación para el progreso de la Dirección - apD).

 n 7th Sernauto Meeting “Sustainability and Spain Brand”.

United and cohesive team

 n First edition of “Meetings with the Ceo” (internal 
virtual meeting with all the executives).

 n 5th Grupo antolin Global Meeting (virtual 
event for the entire organization).

 n 2019 Values awards, internal recognition 
of the “antolin spirit”.

 n Best Company and Best project awards.

 n 2019 recognition awards.

Commitment to developing talent

 n engineers from the youth (it Cantera) training 
program are joining the workforce.

 n Grupo antolin in the top 10 companies of 
2019 with the best reputation and attraction 
of talent in the Merco industry.

 n partnership with the instituto tecnológico de Castilla 
y león (technological institute of Castille and 
león, itCl) to train new engineers in electronics.

Great progress in sustainability

 n recognition with the advanced level from the 
office of the united nations Global Compact.

 n Gold Medal from ecoVadis for its 
performance in sustainability.

 n Four new photovoltaic facilities, one 
of which is at the headquarters. 

 n Grupo antolin named among the best companies 
to work for in Spain by actualidad económica.

 n agreement with acciona for the supply 
of 100% renewable energy in Spain and 
with aXpo in portugal in 2022. 

 n eBú, the first and only fabric for the vehicle 
interior made from bamboo fibers.

 n third position in the 10th edition of the Merco 
Corporate responsibility and Governance 
ranking in the industrial category.

renault visit

participation in the Chamber of Commerce

participation in aDr

Connected industry Chair

BMW visit

Meetings with the Ceo

princess of asturias award engineers from the Young engineers program

photovoltaic facilities

partnership with itCl

Daimler visit
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1.4 
THE YEAR IN FIGURES

10 Board of Directors meetings

55% female presence on 
governing bodies

8 years’ average length of board 
membership

6 advisory Directors

3 new advisory Directors

review and updating of the 
Financial and non-Financial risk 
Map. 

+1 million hours of training 
for employees: 37.61 hours on 
average per person  

97.2% of professionals with 
permanent contracts 

Decrease of 1 point in the 
occupational accident frequency 
index 

Management system based on 
iSo Standard 45001:2018

+100 people dedicated to the 
prevention of environmental 
risks at Grupo antolin 

95 centers certified with iSo 
14001 and 7 centers certified 
with iSo 50001 

4 of the company’s centers newly 
certified 

4 new photovoltaic energy 
facilities

publication of the Sustainable 
Contribution Model in 2020

Collaboration with +35 
associations and entities 

Social contribution per employee 
of €22.57

150 factories in 26 countries 

Around 100 new vehicles equipped 
by Grupo antolin in 2020 

90 vehicle brands with Grupo 
Antolin solutions

€2,517m in purchases from direct 
material suppliers 

47% from local suppliers 

98% of identified suppliers 
completed the Conflict Mineral 
reporting template. 

investment in r&D+i of €118.4m

GOOD GOVERNANCE

COMMITTED TEAM

THE ENVIRONMENT

SOCIAL PROGRESS

GLOBAL BUSINESS

(*) 2020 figures prepared in accordance with international Financial reporting Standards (iFrS-eu), applying iFrS 16  

Consolidated
sales

3,974.5

investment 
(tangible and intangible)

177.8
net equity 
(own Funds + external partners) 

577.6
Consolidated average workforce 

26,671
in number

Consolidated 
eBitDa

272.1
Consolidated 
eBit

-25.6
Allocated
profit

-143.9

% of sales

6.8

% of sales

-0.6

301.4

In million euros.
2020

In million euros.

Var: -23.8%

Var: -37.4%

826.1

29,755

2020 2019
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GRUPO ANTOLIN’S 
RESPONSE
TO COVID

Society
Production and distribution of protective material  
in the early weeks of the healthcare crisis

Investors
Continuity of the business and 
transparent and rigorous communication
Review of investments, control of cash and 
costs, cancellation of the payment of 
dividends by decision of the shareholders.

Supply chain
Maintenance of supply at 
active plants.

Analysis of challenges and 
opportunities post-COVID: “glocal” 
model, multi-sourcing.

Customers

Campaign 
#EstoNOtienequePARAR 
(This does NOT have to 
STOP). 

Global Compact 
#Iniciativasconprincipios 
(Initiatives with principles).

Forética Platform  Y oMeQuedoEnCasa (I am 
Staying at Home) #EsteVirusLoParamosUnidos (We 
Will Stop This Virus Together) #Forética4Health. 

Excellence in Sustainability Club.  Participation in 
the “Study of the Contribution of Companies in 
Spain to COVID-19”.

Collaboration
Coordination

Adaptation to the activity of the customers.

Coordinated response among 
plants, buyers and suppliers

Flexibility when faced with model launch plans.

Safe restarting of activity. 

Commitment

Contribution
Professionals

Prevention Protocol against 
COVID. 

Special Communication Plan. 
#GAcontigo #GAwithYou 
Internal campaigns, 
management team 
announcements.

New online training options. 

Flexibility measures  
(adapting working hours, 
teleworking). 

Negotiation of temporary job 
suspensions.

Responsibility

Safety and response plan to protect the health of 
employees, starting with the centers in China

Guided by strong and 
resilient management

Strategic and future vision to 
guarantee the company’s growth

1.5 
STRENGTH AND COMMITMENT IN 
THIS MOST CHALLENGING OF YEARS

in the most challenging year seen in recent times, Grupo antolin proved to be up to the task. 
From the very beginning of the crisis, the company mobilized all the resources at its disposal to 
guarantee both the continuity of the business and the fulfillment of the commitments made to 
its stakeholders and to society as a whole. 
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Grupo antolin’s response to the outbreak of the 
pandemic at the beginning of 2020 was focused on three 
immediate priorities:

 n Protecting the health and safety of the entire team, 
starting with the company’s centers in China, the 
first to implement a response plan.

 n Ensuring the continuity of the business through 
financial and operational measures to adapt to 
the production stoppage by customers worldwide.

 n Recovering activity in the plants in an entirely safe 
manner, in accordance with the evolution of the 
health situation and the needs of our customers.

thanks to antolin's characteristic strength and resilience, 
the company was not only able to cope with a period 
of unprecedented uncertainty, but was also able to 
restart production normally after the sharp reduction in 
global production experienced in March, april and May, 
deploying the strictest security measures. under the 
slogan Safe, Strength, Success, Grupo antolin prepared a 
Prevention Protocol against COVID-19, which contained 
the recommendations and mandatory procedures at all 
of the company’s plants and facilities.

Meanwhile, true to its strategic and long-term vision, 
the company undertook an exhaustive analysis process 
to identify opportunities in the post-pandemic scenario 
and guarantee growth in the medium to long term. 
Driven by the new reality, Grupo antolin decided to 
review its materiality analysis to adapt the Sustainability 
Master plan, in force until 2022, to the company’s 
current position. it also adapted the implementation 
and execution of its strategy to market conditions.

Local and first line 
contribution
in keeping with the company's values and its way of 
understanding social commitment, Grupo antolin was 
clear that it had to be part of the solution wherever it was 
most needed. in the early days following the declaration 
of the state of alarm, thanks to its team of professionals, 
the company launched various initiatives to produce 
medical supplies. in Spain, the Valladolid plant adapted 
its production to manufacture and distribute medical 
gowns to hospitals, retirement homes, primary care 
centers, residences, foundations and pharmacies in 
Castille and león.

Mobilizing all possible resources was essential in its 
response to the crisis in those first weeks. to do this, 
Grupo antolin shared the pattern for the gown with the 
material suppliers of public organizations to multiply 
the points of manufacture. Business owners from all 
over Spain showed their interest in joining in with the 
production of the protective equipment that was as 
necessary as it was scarce in those first moments.

We are Grupo Antolin: A response without borders
Just as the pandemic did not respect boundaries or borders as it spread, neither did Grupo antolin in its response 
to the health emergency. always supporting its professionals and local communities, this commitment was stronger 
than ever when it was needed the most. the company spent significant financial and material resources on the fight 
against the virus in different regions where it is present.

This is just a small sample of all the initiatives carried out:+50,000 protective 
gowns manufactured in 
one month; 3,000 per day 

Collaboration of 62 
employees at the 
Valladolid plant 

Coordinated by a 
multidisciplinary team 
from the company

Reflection of Grupo 
Antolin's commitment 
to the 2030 Agenda

South Korea

France

india

Czech republic

Spain

Hungary

Mexico

russia

Masks

Face shields created 
with 3D printer 
and masks

Medical material

Masks

Medical gowns and caps, 
face shield mounts

Financial donation

Medical material and 
milk for hospitals

Medical material 
and vitamins



22 A  g l o b a l  a n d  c o n s t a n t l y 
c h a n g i n g  e n v i r o n m e n t

An international and European framework in support of 
sustainability, a sector in full transformation and growing 
markets. This is the scenario in which Grupo Antolin wants to 
be a key piece.



23 INTEGRATED REPORT 2020 2 A globAl And constAntly chAnging environment 24

2.1 
A DECISIVE MOMENT

of a sustainable and smart mobility strategy, financing 
to create a public charging infrastructure for electric 
vehicles, the assessment of legislative frameworks to 
promote alternative fuels, and increased restrictions on 
the emissions of atmospheric pollutants by vehicles.

this road map also links with the new European Industrial 
Strategy, which aims to establish a new industrial policy 
for the european Union, common to all member states 
and with a long-term approach. there are three pillars 
on which this is based: environmental transition, global 
competitiveness as a single market and digital transition.

these developments took a back seat with the outbreak 
of the pandemic forcing the authorities to focus on 
recovery. this recovery must, in the view of the industry 
and grupo Antolin itself, be compatible with a strong 
commitment to the future the best example of this is 

the davos forum, held in January 2020, took the first 
step in building a new business paradigm: so-called 
“stakeholder capitalism.” in contrast to companies that 
only care about their shareholders, this new capitalism 
is committed to a different model, more ambitious 
in scope, in which companies also care about their 
customers, employees, suppliers, the communities in 
which they operate, the environment and society in 
general.

this creates a new framework for economic 
development where concepts such as shared economic 
prosperity, social development, sustainable progress and 
environmental conservation are adopted as objectives 
by each company. they become the foundations on 
which to build a better future for everyone, because that 
is what we need to do now: write the future.

this new paradigm is the business world’s response to the 
call to action made by the United Nations 2030 Agenda 
and its 17 Sustainable Development Goals (sdgs). the 
words “emergency” and “global and local authorities” have 
been heard much more than ever before in the last two 
years, and everyone agrees not only on the need to act, but 
on the need to act now, both quickly and resolutely.

one of these urgent measures is the European Green Deal, 
the road map to provide the eU with a sustainable economy 
by 2050. supported by a budget of €1 trillion, the plan 
outlines three interlocking strategies to achieve a cleaner 
economy across the continent: promoting the efficient use 
of resources by facilitating the transition towards a circular 
economy, restoring biodiversity and reducing pollution.

As expected, the European Green Deal primary focuses on 
the mobility sector. its plans include the implementation 

The last year has seen us facing one of the biggest challenges in recent decades. It was an 
unprecedented situation that Grupo Antolin has managed to overcome thanks to its mature 
business model, great capacity for resilience and solid vision of the future. In this context of 
change, readjustment and momentous decisions being taken quickly, the recovery taking place 
now is happening hand-in-hand with the shaping of the future. This is happening at all levels and 
in the automotive components industry as a whole, which is expected to be one of the mainstays 
of the new recovery scenario.

the European Recovery Program, the largest stimulus package ever funded through the eU. in total, it is providing 
€1.8 trillion for a Europe that, in the words of its promoters, is more eco-friendly, digital and resilient.

A significant part of this program (€750 billion) will be channeled through Next Generation EU funds, aimed at very 
specific areas that include the automotive industry. the spanish Automotive industry will receive €10 billion from 
these funds. this is an essential boost for a sector that is key to the generation of wealth and social well-being, and 
which will come back stronger, leading, as it has throughout its history, the social, economic and technological 
changes that are coming.

Actions
European 
Green
Deal

Climate
European “Climate 
Law” with the goal of 
neutrality by 2050

Energy
Clean, affordable 
and safe energy 
Non-polluting and 
without toxic 
emissions

Financing
A €1 trillion plan for 
the transition towards 
sustainability

Deal/JTM
Working together for 
a European Green 
Deal Just Transition 
Mechanism: “Leave 
nobody behind”

Regulations
Incorporation of 
sustainability into all 
EU policies

Industry
Industrial strategy 
for a clean and 
circular economy

Mobility
Sustainable 
and intelligent

Environmental 
transition
The European Green Deal is Europe’s new 
growth strategy.

Its key target is to make Europe the world's 
first climate-neutral continent by 2050.

Global 
competitiveness
The right conditions are necessary for 
entrepreneurs to transform their ideas into 
real products and services and for companies 
of all sizes to prosper and grow.

The EU must take advantage of the impact, 
size and integration of its single market to 
make its voice heard in the world and set 
global standards.

Digital
transition
Digital technologies are changing the face of 
the industry and the way we do business.

They allow economic agents to be more 
proactive, provide workers with new skills 
and contribute to the decarbonization of our 
economy.

eUroPeAn green deAl And the mobility sector

neW eUroPeAn indUstriAl strAtegy
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Key developments 
in the sector
All of the above takes place in the context of strong 
demands on the spanish automotive component industry, 
determined by a series of structural factors that are 
shaping its strategic vision and future plans. these key 
developments include a commitment to innovation, with 
an investment in r&d three times higher than the spanish 
industrial average, to address the challenges of the new 
connected, smart and sustainable mobility. similarly, 
in recent years, the sector has managed to turn intense 
regulatory pressure into an opportunity for leadership in 
good practices, beyond mere compliance, in fundamental 
aspects such as energy and the climate, raw materials, 
transparency, safe mobility, industrial transformation and 
artificial intelligence.

GLOBAL MARKET

STAKEHOLDERS
DEMAND NEW INFORMATION

KEY
FACTORS

IN THE SECTOR

HUMAN CAPITAL
TRANSFORMATION

INNOVATION
AND EXCELLENCE

MOBILITY
TRENDS

GLOBAL
SUPPLY CHAIN

ESG(1) REGULATIONS

likewise, the automotive components industry to 
which grupo Antolin belongs is aware of the growing 
importance of not leaving anyone behind in the 
transition to “Industry 4.0S” (a term coined by the spanish 
Association of Automotive suppliers to describe industry 
4.0 raised by the “s” of sustainability). this transformation 
of human capital into qualified talent in all categories 
constitutes a key element in the consolidation of the 
high added value model for the european automotive 
sector.

however, in 2020 we experienced something that 
cut through this set of structural factors and that 
could trigger a positive paradigm shift in the industry. 
the pandemic has demonstrated the need for more 
localized production networks, also with more local 
supply chains. this possible evolution from globalization 
to glocalization would allow the sector to create 
more value and strengthen its capacity to respond to 
challenges of a similar magnitude.

262 A globAl And constAntly chAnging environment

Trends in mobility

CONNECTED VEHICLES
With each other and with technology platforms 
that supply large amounts of data

ELECTRIFICATION
With implications for the architecture 
of vehicles and the environment

CUSTOMIZATION
Adapted to the needs of the user and the environment 

ASSISTED DRIVING
More resources for the driver inside the vehicle

VEHICLE AS A SERVICE
At the user's request, not as property

 

stAKeholders 
demAnd neW inFormAtion

(1) Environmental, Social and Governance
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New trends, new 
stakeholder needs
in recent years, so many disruptive new developments 
have been seen in the automotive sector that instead of 
talking about a turning point, we should really see it as a 
process of redefinition. the sector is currently fighting on 
many fronts, although there is some consensus in terms 
of moving in the same direction. The vehicle of the future 
will be connected, self-driving, electric, customized and 
will increasingly be considered a service.

connected vehicles

the connectivity of vehicles with each other and with 
technological platforms that monitor everything from 
the condition and performance of the vehicle, to the 
traffic situation in the city where it is driving now or 
at its destination, is an increasingly realistic objective. 
the necessary technology has already been designed 
(internet of things, 5g networks, computational 
capabilities capable of analyzing huge amounts of data 
in real time); the biggest challenge is of a legal and 
cybersecurity nature.

Assisted driving

Although the push to create a fully self-driving vehicle 
has cooled among the leading manufacturers and 
researchers in the field, the goal of providing the (human) 
driver with as many technological features as possible 
to make driving an even safer, more comfortable and 
more enjoyable activity remains. given this new range of 
possibilities offered by assisted driving, it is essential to 
reinvent the interior of the vehicle, which will become a 
smarter, more technological and sustainable space.

electrification

the electric vehicle raises its own disruptive scenario due 
to the number of variables it entails. it has consequences 
for the architecture of the vehicles themselves, 
the materials used and for comfort issues such as 
soundproofing. it also applies to the user’s relationship 
with their vehicle, as the charging point is starting to 
be conceived as a feature of the home itself. to this we 
must add the implications of the electric vehicle for the 
environment, with the legislation to promote it and, 
if that were not enough, for the sector involved in the 

extraction and sale of raw materials destined for fuel. 
in parallel, and to meet the decarbonization targets, 
manufacturers are researching other technologies, such 
as hydrogen, a line of research that is not as advanced 
as that of the electric vehicle, but that offers interesting 
prospects in terms of performance and sustainability.

vehicle as a service

the recent business models based on the use of goods 
rather than their ownership are also affecting the 
automotive sector. With the current development of 
technology and the great potential of data, a new 
business model is being configured that would make it 
easier for the user to access the vehicle of their choice 
whenever they want.

customization

Another growing trend is the design of vehicle models 
based on modular platforms that can easily be adapted 
to the changing needs of each customer and user. the 
customization of the vehicle will gain more prominence 
as a sales pitch, leading to more configuration options. 
this will take us to use new materials and textures in our 
components.

The vehicle of the future will 
be connected, self-driving, 
electrified, customized, 
and will increasingly be 
considered a service.

investors are beginning to redirect their capital flows towards projects with a positive impact, those that are in 
some way related to sustainable development and the slowdown of climate change. these same concerns are also 
found among consumers, who want to purchase goods respectful with the environment and the human rights.. For 
this reason, they are favoring products whose manufacture guarantees minimum levels of co2 emissions and other 
polluting gases, as well as a supply chain ensuring that human rights have been respected both at source and in the 
production of the product. At this point, suppliers become especially important as they must start the supply chain 
by guaranteeing the legal sourcing of the materials (especially so-called “conflict minerals”).

necessarily linked to the above is one of the main challenges for the automotive components industry today: 
reconciling the demands made by the automotive manufacturers in aspects such as the reduction of polluting 
emissions, the transition towards a circular economy and the protection of human rights in the entire supply chain 
with their demands in terms of quality and price.

grupo Antolin, as a company focused on the future, is responding to all these new demands from its stakeholders 
urgently and with commitment through its responsible business strategy.

While these trends are 
shaping the mobility sector, 
so too are the stakeholders 
sustainability demands.
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2.2 
GLOBAL AUTOMOTIVE 
MARKET
in 2020, the automotive components industry 
demonstrated, more than ever, its ability to adapt to a 
very difficult and challenging environment. thanks to 
this, although the global sales figure was 77.7 million 
units (14% less than in 2019), we must focus on the 
recovery that occurred in the final months of the year 
as a result of the increase in sales in the chinese and Us 
markets, and the greater stability seen in south America 
and certain european countries.

these figures, together with the technological advances 
reaching the industry, the increasing importance of the 
chinese market and the consolidation of the electric 
vehicle around the world, allow us to make out a recovery 
on the horizon for the sector.

Sales in 2020
in 2020, toyota regained the leadership in terms of global 
sales, ahead of the vW group and stellantis, formed by 
the merger of FcA and PsA. in terms of specific models, 
the best-selling car of the year was the toyota corolla, 
followed by the toyota rAv4 and the Ford F-series. in 
europe, the volkswagen golf led the market again, in 
a year in which the opel corsa, the Peugeot 208 and 
the renault captur all entered the top 10. in spain, the 
dacia sandero was the best-selling car, ahead of the 
seAt león, and seAt was the brand with the highest 
sales.

NORTH AMERICA

77.7m vehicles
Global sales

spain

europe

0.9M

16.4M

SPAIN

INDIA

CHINA

BRAZIL

EUROPE

RUSSIA

north America china

russia brazil

india

16.9M 24.4M

1.7M 1.9M

2.7M
Source: LMC Automotive (Includes cars and light commercial vehicles)
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License plate lamp (China), headliner (Europe), 
sunvisors (Europe), lighting console (Europe), 
door panels (Europe), center console (Europe), 
ambient lighting (Europe), multipurpose lamp 
(Europe)

Lighting console (Russia) Modular headliner, overhead lighting console, 
door panels 

Modular headliner (China and North America), 
door panels (North America), ambient lighting

Headliner (Europe) Dome lamp, sunvisors (China)

Modular headliner, overhead lighting console

Modular headliner (Thailand), headliner sub-
strate (Europe, India), dome lamp

Headliner (Europe, Brazil, China), side repeater, 
dome lamp

GRUPO ANTOLIN IN THE 
TOP 10 GLOBAL SALES

 TOYOTA COROLLA

 HONDA CR-V

 FORD F-SERIES

 TOYOTA RAV4

 HONDA CIVIC

1

4

3

2

5

 CHEVROLET SILVERADO

 TOYOTA CAMRY

 VW TIGUAN

 RAM PICK-UP

 NISSAN BLUEBIRD/SYLPHY

6

9

8

7

10

Source: focus2move 
The components produced by Grupo Antolin are listed 

The specific market for which the component is produced is shown in brackets.

TOP 10 GLOBAL SALES

TOP 10 U.S .  SALES TOP 10 SALES CHINA

TOP 10 SALES EUROPE
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 VW GOLF

 VW TIGUAN

 VW POLO

 RENAULT CLIO

 SKODA OCTAVIA

1

4

3

2

5

 OPEL CORSA

 NISSAN QASHQAI

 FORD FOCUS

 PEUGEOT 208

 RENAULT CAPTUR

6

9

8

7

10

TOP 10 GLOBAL SALES

TOP 10 U.S .  SALES TOP 10 SALES CHINA

TOP 10 SALES EUROPE
GRUPO ANTOLIN IN THE 
TOP 10 EUROPEAN SALES

Source: focus2move 
The components produced by Grupo Antolin are listed 

The specific market for which the component is produced is shown in brackets.

Headliner logistic services, door panels logistic 
services, multipurpose lamp, ambient lighting, 
pillar trim (Wagon), instrument panel (Mexico), 
dome lamp (China)

Plastic window regulators, door electronics, sun-
visors, day running lamp, dome lamp, bumper 
reinforcement

Window regulators, sunvisors Headliner, sunvisors, window regulators (plas-
tic), ambient lighting, license plate lamp, central 
high mounted stop lamp

Modular headliner, sunvisors

Modular headliner (including substrate and 
overhead soundproofing), sunvisors, overhead 
lighting console, central high mounted stop 
lamp, door panels (Russia)

Dome lamp

Modular headliner, door panels, window regula-
tors (aluminum), multipurpose lamp

Modular headliner, door panels, ambient light Instrument panel, headliner substrate, door 
panels, upper pillars, multipurpose lamp
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 FORD F-SERIES

 TOYOTA RAV4

 RAM PICK-UP

 CHEVROLET SILVERADO

 HONDA CR-V

1

4

3

2

5

 TOYOTA CAMRY

 GMC SIERRA

 CHEVROLET EQUINOX

 HONDA CIVIC

 NISSAN ROGUE

6

9

8

7

10

TOP 10 GLOBAL SALES

TOP 10 U.S .  SALES TOP 10 SALES CHINA

TOP 10 SALES EUROPE
GRUPO ANTOLIN IN THE 
TOP 10 US SALES

Source: focus2move 
The components produced by Grupo Antolin are listed 

The specific market for which the component is produced is shown in brackets.

Modular headliner, overhead lighting console Headliner (Europe)

Headliner, plastic parts

Headliner, door panels (Korea)

Side repeater, dome lamp, headliner substrate 
(Europe, Brazil, China)

Modular headliner, overhead lighting console, 
door panels 

Lighting console (Russia) Dome lamp, modular headliner (Thailand), 
headliner substrate (Europe, India). 
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 NISSAN BLUEBIRD/SYLPHY

 FOTON LIGHT TRUCK VW LAVIDA

WULING MINI TRUCK 
HONGGUANG

 TOYOTA COROLLA

1

43

2

5

 HAVAL H6

 BUICK EXCELLE GT

 VW SAGITAR

 VW BORA

 CHANGAN CS75

6

9

8

7

10

TOP 10 GLOBAL SALES

TOP 10 U.S .  SALES TOP 10 SALES CHINA

TOP 10 SALES EUROPE
GRUPO ANTOLIN IN THE 
TOP 10 CHINESE SALES

Source: focus2move 
The components produced by Grupo Antolin are listed 

The specific market for which the component is produced is shown in brackets.

Lighting console, sunvisors

Lighting console, license plate lamp
License plate lamp, headliner (Europe), sunvisors (Eu-
rope), lighting console (Europe), door panels (Europe), 
center console (Europe), ambient lighting (Europe), 
multipurpose lamp (Europe)
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To successfully undertake a journey as challenging as that of 
the mobility of the future, we need a headlight to throw some 
light on the challenges and opportunities. For Grupo Antolin, 
this headlight takes the form of an integrated and sustainable 
business model, in perfect harmony with a strategy based on 
constant innovation and technological development.
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Design
Definition of the product 
and service according to 
the customer’s 
requirements

Acceptance by the 
customer and the company 
in charge of the production 
and supplier appointment

Innovative solution for the 
needs and expectations of our 
customers and their 
consumers

Validation

Start of mass production 
for the product

Delivery

Conception

26 TCO 781 Technical solutions

2,590 Patents

23 New inovation lines opened

118.44 M€ R&D activities 70 Innovation lines

6 Developments completed

 

successfully

3,257,071 Hours of development

43 Design and simulation 
centers

1,647 People in technology-
related jobs

347 Projects in development 
phase

26 Countries 7 ISO 50001 centers

150 Factories and JITs 95 ISO 14001 centers

177.8 M€ Investment 106 ISO TS16749

41 OHSAS 18001 - ISO 45001

49% Covered template 
certification OSHAS 18001-ISO 
45001 

3.66 Accident frequency rate

2,517 M € Direct material 
purchase volume

47% Expenditure in local 
suppliers

64 STA (operating level)

2,830 Suppliers of direct 
material

100% Of the supply chain 
monitored for ESG criteria

Manufacturing
Sequenced supply of the 
customer’s final product

37.2%  Overheads unit sales

50.5% Europe sales

3,974.53 M€ sales

16.8% Instrument panel sales

34.4% North America sales

More than 700 vehicle models

Around 90 vehicle brands

38.6% Doors unit sales

7.3% Lighting sales

WHAT WE DO 
AND HOW

3.1 
AN INTEGRATED AND  
SUSTAINABLE BUSINESS MODEL

Business model
grupo Antolin is a leading multinational company in 
the design, development, manufacturing and supply of 
vehicles interiors. the company is a global supplier of 
technological solutions for the car interior that offers 
an extensive range of high performance solutions found 
in all types of model. in 2020, almost 100 new vehicle 
models, as well as the 5 best-sellers on the market, 
contained its products.

there are four factors on which the financial and 
operational success of the company is built and that 
make it a global and strategic benchmark for the largest 
vehicle manufacturers operating worldwide.

 n Strategic geographic and customer-
focused expansion.

 n Strong diversification of income.

 n Experience in manufacturing, 
processes, design and technology.

 n Firm commitment to innovation as a lever 
to offer added value to customers.

true to its roots, but constantly evolving to respond to 
the new mobility challenges, grupo Antolin is committed 
to rewriting the future of sustainable mobility by 
integrating new smart solutions for the vehicle interior 
and developing new experiences based around driving.

* supplier technical Assistant

stAs (operational level)*

https://www.grupoantolin.com/es/negocio


43 INTEGRATED REPORT 2020 3 oUr roAd mAP 44

the company is implementing various plans that 
mark the way for Antolin to lead the transformation 
the automotive industry is experiencing with the new 
sustainable mobility.

Future strategy

the business strategy seeks to consolidate the 
company’s position as a global supplier of automotive 
interior technology solutions. the company is focusing 
its efforts on developing state-of-the-art solutions that 
optimally and efficiently integrate new technologies, 
lighting systems, decorative surfaces and electronics. 
this strategic product focus is known as Smart Integrator.

2018-2021 sustainability master Plan

this integrates sustainability throughout the company’s 
value chain to put into practice grupo Antolin’s 
commitment to sustainable development and its 
responsibility to the environments in which it operates.

2018-2022 human resources 
strategic Plan

this defines grupo Antolin’s strategic lines and 
commitments in relation to the personal and  
professional development of everyone forming part of 
the company. 

(See more in 5.3 Our professionals)

organizational changes in 2020

As part of the business transformation process the company 
is undergoing, and in order to be more streamlined in the 
implementation of the new strategy, grupo Antolin made 
some important organizational changes in 2020. 

 n creation of the corporate industrial management 
team, which will centralize the management of 
all industrial operations to achieve the maximum 
possible synergies.

 n creation of the electronic systems business Unit.

 n the instrument Panels and doors business Units have 
been brought together under the same department.

 n the lighting business Unit has been renamed 
lighting&hmi (human machine interface).

 n creation of the sustainability department, effective 
from January 1, 2021, with the aim of strengthening 
the work that the corporate social responsibility 
and environment departments have been 
performing.

regional diversification

grupo Antolin has a geographic presence across 26 
countries around the world with around 150 production 
plants and Jit (Just in time) assembly and sequencing 
centers, as well as 26 technical-commercial offices 
(tcos). 

the regional diversification strategy is key to capitalizing 
on global growth opportunities and mitigating the 
impact of fluctuations in regional demand during 
economic downturns. in recent years, grupo Antolin has 
focused its expansion on countries with high growth 
potential and consolidated markets outside of europe, 
like the United States and China. this country already 
ranked first among countries with the largest production 
and sales of passenger cars.

A fundamental element of grupo Antolin's expansion 
strategy is its customer focus. When a oem the company 
supplies to, decides to enter a new market or expand its 
operations, grupo Antolin decides whether to reinforce 
its industrial structure by accompanying that customer. 
our goal is to always offer the best service to the 
customer.
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lighting & hmi

the lighting business Unit changed its name to include 
hmi (Human Machine Interface), to reflect the new 
strategic reorientation that turns interior components 
into an interface, allowing the passenger to interact with 
the vehicle and their surroundings thanks to systems 
that combine lighting with electronics and decorative 
surfaces. 

Within this new approach, as part of the company’s 
strategic plan, the business Unit worked technically 
on improving the advanced electronics content of its 
products, as well as on the development of new hmi 
solutions. during the past year, it continued to expand 
its portfolio of projects with the launch of programs 
for the seAt cupra, Jaguar F-Pace and honda Acura. it 
is also worth mentioning the start of production on an 
illuminated logo program for volkswagen in china.

this business Unit ended last year with sales of €289 
million, representing 7% of the company’s total sales.

electronic systems

As one of the major milestones in the execution of 
the strategy in 2020, the company created the new 
electronic systems business Unit, with the aim of 
globally strengthening its capabilities in advanced 
electronics. the recently created team in this Unit, which 
includes leading professionals, worked throughout the 
year to define the portfolio of purely electronic products 
and support the other departments in new integrated 
solutions with more technological components. in close 
collaboration with the lighting & hmi business Unit 
and the corporate innovation department, the teams 
progressed in the launch of projects with electronic 
content. Work was also carried out, both technically 
and commercially, to identify potential new customer 
projects in advanced electronics and present proposals.

this business Unit is also tasked with responsibility for 
relationships with the ecosystem of strategic partners 
that grupo Antolin is creating around electronics, such 
as Aed engineering, in an agreement signed last year.

Our business
grupo Antolin continued to reinforce its position during 2020 as one of the world leaders in the manufacture of 
components for the vehicle interior, demonstrating that it has a solid and resilient business that has allowed it to 
deal with the challenging environment. the company’s sales for the financial year as a whole amounted to €3,975 
million, with a wide diversification by country and customer.

business units

overheads

the overheads business Unit, which achieved revenue 
of €1,478 million (37% of the company’s total), worked 
closely with customers to support them in the launch of 
either models established in the market with significant 
sales, such as the new Ford F-150, the best-selling 
vehicle in north America, the land rover defender and 
the volkswagen golf in europe; or in new projects, such 
as the vinfast projects in vietnam.

in the trunk trim department, the new projects for 
daimler stand out, and in sunvisors, the most significant 
launch was a program for hyundai that involved entering 
mexico with this customer.

the overheads business Unit is working intensively on 
its advanced engineering activity to improve its products 
and retain its position as world number one in this area. 
this work seeks to improve the productivity of the 
processes and to incorporate sustainable materials that 
enhance performance, complying with the new weight 
and emissions requirements.

cockpit & doors

during 2020, the doors and instrument Panels business 
Units came together under the same department, which 
has been called cockpits & doors. its purpose is seeking 
operational synergies and better managing resources 
when attracting new businesses, developing products 
and managing projects, always looking toward the 
medium and long-term.

in a challenging context, the unit launched important 
projects in all regions and it is worth mentioning the door 
panels of volkswagen’s new electric vehicles, the id.3 
and id.4, as well as the cockpit and door panel project 
for Ford’s electric model in mexico, consolidating grupo 
Antolin’s position as a leading partner for the large 
vehicle manufacturers in their new programs with this 
technology. 

various door projects for PsA and Jeep also stand out. in 
cockpits, new programs began involving skoda, Jaguar 
land rover and mAn. in total, the cockpits and doors 
business achieved total sales of €2,200 million last year. 
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north America

In order to improve customer service, the 
company expanded its industrial presence in 
the region with the start-up of the new plant 
in Cuautitlan (Mexico), which will supply 
components for Ford’s new electric model.

the revenue from north America amounted to €1,368 
million, equivalent to 34% of the total for the company. 

in parallel, intense commercial work continued and this 
made it possible to expand the project portfolio both in 
lighting and instrument panels, as well as in products 
with greater turnover, such as headliners and doors. 
contracts were achieved in lighting for Ford and honda, 
in doors for FcA and in instrument panels with double 
slush skin technology for general motors, among others. 
KiA trusted in grupo Antolin’s technological experience 
and leadership to develop the future headliner for 
its sportage model. important business was also won 
in headliners for volkswagen, Audi, volvo and Ford; 
specifically for the F-series super duty of this American 
manufacturer.

the future in north America involves continuing to 
focus on bringing innovation and more added value to 
the company’s different products, always responding to 
specific customer requests.

europe

Thanks to the great commercial work of 
the teams, important projects were won on 
the continent, ensuring that Grupo Antolin 
continues to be a key partner for manufacturers 
for the interior of their future models, including 
the new models with electric technology. 

grupo Antolin’s business with car manufacturers 
operating in europe represented 50% of the total activity 
(€2,006 million). 

this is the case for the supply of door panels and lighting 
products for volkswagen's electric vehicle platforms. it is 
also worth mentioning new instrument panel programs 
for mini, mercedes and Porsche, as well as in the 
headliners business for the latter brand.

in europe, the company is focusing commercially on 
the development of its new products with advanced 
electronics, lighting and smart surfaces in order to 
diversify its portfolio of projects.

south America

The company launched important projects 
during the past year despite the challenging 
market situation. These included the start of 
the supply of headliners for the new 208 for 
PSA and the launch of the sunvisor project for 
Honda.

sales in south America stood at €43 million in 2020. 

An example of the important work that the south 
America teams are doing are the recognitions achieved: 
irauto received the general motors global excellence 
Award for its performance in 2019 and intertrim was 
recognized by honda as the best supplier in terms of 
quality.

looking ahead to 2021, the start-up of the new 
volkswagen headliner project and the window regulator 
project for PsA’s smart car program will mark a new 
milestone in the progress of operations in the region.

EUROPE

SOUTH AMERICA

Asia

The company’s business in Asia overcame the 
initial impact of the COVID-19 crisis, ending 
with sales of €507 million thanks to the 
recovery of the Chinese and Korean markets. 

the work carried out in recent years to improve 
capacities, especially in electronics, and the sales 
effort of the teams, focused on the new integrated 
products with greater added value, yielded results when 
we won important projects with most of the vehicle 
manufacturers established in china, as well as the first 
programs with evergrande. specifically, several headliner, 
window regulator, instrument panel, console and pillar 
trim projects will also be developed exclusively for this 
manufacturer’s three electric vehicle platforms. With the 
addition of this new customer, the diversification of the 
business has grown and the company's positioning in the 
important chinese electric vehicle market has improved.

An important milestone also occurred with the opening 
of the new innovation center in shanghai (china), which 
has a laboratory for the development and validation of 
electronic products and a new showroom which Antolin 
hopes will allow it to better understand the need of its 
customers in this market.

regions

ASIA
NORTH AMERICA
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See 5.1 Our investors

See 5.2 Our customers

See 5.4 Our supply 
chain

See 5.3 Our professionals

See 6.3 Committed to 
social progress 

We are making progress in the sustainability and 
resilience of our business on a global level, as well as in 
the transparency of information on the main indicators 
demanded by the investment community.

their ambitions and goals are also ours. We focus all 
our efforts on developing solutions that help them to 
strengthen their market position.

the development of an efficient and sustainable 
supplier network is one of the foundations for 
maintaining the growth and evolution of the company. 
grupo Antolin involves them in its commitments and 
policies. 

Family spirit is deeply rooted in our values   and our vision 
of the present and future business.

their talent makes us leaders. We nurture well-being, 
guarantee health and safety, ensure diversity and 
promote the professional development of everyone 
forming part of grupo Antolin.

We contribute to the development of society, and 
especially of the communities in which we operate, from 
an economic, social and environmental perspective.

Investors

Customers

Supply chain

Shareholders

Professionals

Society as a whole

 n constant: monographic meetings, investor portal (corporate website), calls.

 n monthly: non-deal roadshows, conferences.

 n occasional: roadshows.

 n Quarterly: results report.

 n Annual: Annual report, financial statements, ratings, non-financial information statement.

 n daily: announcements and communications, operational contact, assessments, monographic survey, 
marketing updates.

 n constant: grupo Antolin sales network, social networks.

 n occasional: audits, benchmarking, code of conduct, corporate website, samples, traditional and 
electronic mail, press releases, awards, tech days, training and seminars, satisfaction surveys, 
automotive fairs.

 n bimonthly: customer newsletter.

 n Annual: Annual report, non-financial information statement, ratings.

 n ongoing: assessments, code of conduct, ratings, buy one supplier portal. 

 n bimonthly: Innovative Day Meetings.

 n occasional: announcements, communications, audits and inspections, calls, ordinary and electronic 
mail, training and seminars, newsletter. 

 n biannual: special campaigns.

 n regularly: meetings.

 n biannual: general shareholders' meeting.

 n daily: intranet, traditional and electronic mail, operational contact. 

 n constant: calls, monographic meetings, welcome protocol, corporate website, social networks.

 n Weekly: communication platform.

 n 1-2 times/month: communications, project team, internal network, social activities.

 n occasional: internal campaigns, internal inForma magazine, monographic surveys, press releases, 
satisfaction surveys, suggestion box, training and seminars, workshops, basic Work Units (bWUs), 
internal meetings, meetings with the ceo.

 n Annual: annual convention, annual report, corporate presentation, monographic conventions, global 
meeting, values Awards, acknowledgments.

 n triennial: Workplace climate survey.

 n occasionally: conferences, donations, monographic meetings, work teams, patronage and sponsorship, 
forums, presentations, press releases, social networks, visits, social activities.

3.2 
RELATIONSHIP WITH STAKEHOLDERS

management approach

grupo Antolin’s activity has a direct and indirect impact on 
different stakeholders: customers, investors, professionals, 
shareholders, the supply chain and society as a whole. 
Aware of this responsibility, the company involves them 
in the organization’s sustainability and ethics and good 
governance models. 

grupo Antolin is also committed to a relationship based 
on trust, fluid dialog and responsible communication. 
this allows the company to listen to their demands, 
incorporate these into the design of its strategic plans 
and respond with tangible actions. 
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3.3 
SUSTAINABLE INNOVATION, THE 
BASIS OF OUR STRATEGY

Innovation-based strategy
in an increasingly demanding context for the automotive 
components industry, grupo Antolin is responding with 
a robust and ambitious strategy based on sustainable 
innovation that generates shared value for all its 
stakeholders. grupo Antolin’s strategy has three clear 
objectives: to strengthen the company’s position as 
a global supplier of technological solutions for the 
vehicle interior, to be a key player in the transformation 
taking place in the automotive industry and to continue 
being an essential partner for the manufacturers in the 
development of their future vehicles.

the vehicle interior is constantly evolving in the 
digitalization and transformation of the value proposal, 
adding new features: human-machine interfaces (hmi) 
based on smart solutions that incorporate functional 
dynamic lighting systems, smart surfaces and control 
electronics; solutions that monitor the driver to assist 
them with their driving; and systems that improve and 
purify the air. 

before the arrival of all this technology, grupo Antolin 
saw innovation as the decisive lever for the company's 
present and future competitiveness: innovating to 
offer solutions with high added value with the aim 
of developing an interior that is more advanced, 
technological and sustainable, offering the user a 
unique travel experience. in this regard, in 2020 grupo 
Antolin’s corporate innovation department was 
reinforced to direct its efforts towards the development 
of more disruptive, advanced and smart solutions, taking 
advantage of the opportunities that will be offered by 
science and new technologies in the area of mobility in 
the coming years. to meet this objective, the following 
functions have been enhanced:

 n technological leadership.

 n Analysis, monitoring and future vision of new 
technologies.

 n identification of trends and strategic collaborations 
to create stable lines of research and innovation with 
greater future potential.

 n Working more closely with our customers’ 
innovation departments to identify new fields of 
collaboration.

 n Publicity initiatives to promote the image of the 
company in terms of innovation and technological 
capacity.

 n creation of an innovation ecosystem around 
grupo Antolin, using open innovation schemes in 
collaboration with r&d organizations, platforms 
for technology-based start-ups and strategic 
partners.

the majority of the innovation work takes place 
through three programs co-financed by the instituto de 
competitividad empresarial (business competitiveness 
institute) of the regional government of castille and 
león, within its line of grants for Strategic R&D Plans 
considered to be of Special Interest for the region (2019-
22 period):

 n design of the vehicle interior for new types of 
mobility.

 n integration of advanced features in interior 
components.

 n new materials and manufacturing processes.

strategic partnerships

in 2020, grupo Antolin continued expanding its 
ecosystem of strategic partnerships to progress in its 
strategic commitment to innovation.  

 n collaboration with the german company 
AED Engineering to strengthen the work of 
the electronic systems business Unit in the 
development of integrated electronic systems for 
vehicle manufacturers. including internal staff and 
those from Aed engineering, 250 people work on 
these solutions.

 n Agreement with the israeli company CIPIA (former 
Eyesight Technologies), leading supplier of vision 
systems through Artificial Intelligence, to offer 
driver and passenger monitoring solutions to 
vehicle manufacturers. thanks to this technology, 
it is possible to meticulously monitor the driver's 
condition by taking into account the movement 
of their eyes, pupils and eyelids, as well as 
the inclination of their head. in the event of a 
distraction, drowsiness or fatigue risk, the system 
alerts the user, making this type of system key to 
improving the safety of the vehicles of the future.
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Concept Cars 

the conceptualization work carried out during 2020 has 
resulted in the development of two new concept cars 
based on virtual reality, which combine many of the 
concepts that guide grupo Antolin’s innovation. both 
models combine ready-to-market solutions with others 
based on technologies currently being researched by 
grupo Antolin.

 n Virtual Ride Hailing Concept Car. this vehicle 
reflects the new trend for turning the car interior 
into a living space, where you can work, relax or 
communicate. All within a bubble of health, well-
being and safety for the occupants, thanks to 
advanced air purification solutions. travelers can 
interact with the smart interior through state-of-
the-art technology. 

 n Virtual Ride Sharing Concept Car (ELIN). this 
vehicle demonstrates the company's vision of 
what shared mobility could look like in big cities: 
electric, self-driving and healthy. the prototype 
has been designed to integrate perfectly into the 
ecosystems of urban areas, whatever the use of 
the vehicle. 

2020 milestones

cockpit 1.0 demo 

After two years of research, the development project for 
a cockpit prototype was completed in 2020, integrating 
various technological developments to respond to the 
demands of the future vehicle. 

 n Adaptive and functional lighting systems that 
provide information to the driver about the 
driving environment, as well as visual alerts to the 
passengers.

 n infrared vision camera for driver and occupant 
monitoring through vision systems based on 
artificial intelligence solutions.

 n glovebox with automated opening and closing 
mechanisms.

 n radiant heating panel that increases the feeling of 
thermal comfort in the passenger area.

Project to turn the vehicle interior 
into a bubble of health, well-
being and safety for the occupants 
thanks to advanced solutions

development of the Clean Interiors program to work 
on proposals aimed at purifying the air in the interior, 
sterilizing and sanitizing its interior surfaces.

 n MICRO-SINTER-MEMBRANE project based on the 
creation of high efficiency filtering membranes. 
coordinated by the Foro de Automoción de castilla 
y león (Automotive Forum of castille and león, 
FAcyl) and approved by the ministry of industry, 
commerce and tourism with the highest rating of 
those presented nationally.

 n recognition at the clePA (european Association 
of Automotive suppliers) Innovation Awards 2020, 
where the project of grupo Antolin’s air purifying 
consoles was recognized by the specialized audience 
as the most valuable proposal for its contribution to 
the fight against coronavirus. 

in 2020, grupo Antolin opened the new innovation 
center in shanghai (china), which is home to the 
group's new headquarters in the Asian country. 
the center is an advanced electronics laboratory 
and a modern showroom where customers can 
see the company’s latest technological advances 
and most important products, both physical and 
virtual reality devices. Over 100 employees work at 
these facilities including the people who make up 
the corporate departments and the engineering 
and technological development teams. this new 
center will allow the company to better and more 
quickly adapt to the needs and requirements of its 
customers in china, especially in projects focused 
on the new electric mobility. With this opening, 
grupo Antolin has strengthened the company’s 
capacities in r&d and technological development 
in the largest automotive market in the world.

Participation for the first time in the 
consumer electronics show (ces)

this is a leading event in the sector held annually in las 
vegas. the company was present through its technology 
partner ciPiA, exhibiting a prototype on how the driver 
sense driver monitoring system can be seamlessly 
integrated into an instrument panel.

second r&d Joint collaboration Unit

Promotion of the project developed with the centro 
tecnológico de Automoción de galicia (galician 
Automotive technological center, ctAg) within the 
framework of a Second R&D Joint Collaboration Unit.



55 INTEGRATED REPORT 2020 3 oUr roAd mAP 56

strategic work areas

through the different areas of the sustainability master 
Plan, grupo Antolin undertakes to transform the 
sustainable development goals into specific measures 
and actions. 

Sustainability Master Plan
A competitive company is one that combines business and purpose and that has a strategic framework for that 
which establishes specific objectives and tangible lines of action.

Grupo Antolin’s Sustainability Master Plan aims to consolidate a sustainable culture in the company that responds 
to the challenges and opportunities of the industry and society, integrating the expectations and demands of its 
stakeholders. the plan offers the road map that enables grupo Antolin to integrate sustainability into the entire 
value chain. thus, the company aims to position itself as a benchmark in the sector for its responsible management, 
the values it puts into practice and its sustainable commitments. 

the strategic lines established in the plan are directly and indirectly linked to the elements of the Agenda 2030, thus 
aligning grupo Antolin’s business to fulfillment of the sustainable development goals.

Grupo Antolin contributes indirectly to sdgs 1, 2, 
6, 14 and contributes directly to the remaining 13 
goals

to eradicate pov-
erty and hunger, 
guaranteeing 
a healthy life

to support the 
generation of 
opportunities 
for development 
through inclusive 
education and 
decent work

to reduce 
inequalities in the 
world, especially 
those relating 
to gender

to provide 
universal access 
to basic services, 
such as water, 
sanitation and 
sustainable 
energy

to promote 
innovation 
and resilient 
infrastructures, 
creating 
communities and 
cities capable of 
producing and 
consuming in a 
sustainable way

to care for the 
environment 
by combating 
climate change 
and protecting 
the oceans 
and terrestrial 
ecosystems

to promote 
collaboration 
among the 
different social 
agents to create 
an environment 
of peace and 
sustainable 
development

STRATEGIC AREA PURPOSE SCOPE OF ACTION

1. SUSTAINABLE CULTURE

strengthen and consolidate a culture 
of sustainability, in keeping with grupo 

Antolin’s values and vision, in every 
aspect of the business and in all regions 

where the company operates.

 n Awareness and training.
 n value-based management.
 n integration and promotion of csr in the day-to-day.
 n review of the csr Policy.

2. ENVIRONMENTAL 
COMMITMENT

be a benchmark due to the respect we 
show to our environment and for our 

contribution to the fight against climate 
change and the transition towards a 

low-carbon economy when carrying out 
our activity.

 n strategy and promotion for the circular economy.
 n Fight against climate change.
 n reduction of emissions.
 n Partnerships to promote sustainability.

3. GOOD GOVERNANCE 
AND COMPLIANCE

Adopt the most advanced good 
governance practices and standards, and 

integrate and encourage responsible 
management to contribute to generating 

a culture of transparency, ethics and 
compliance that protects the interests of 

all stakeholders.

 n corporate governance structure.
 n training in ethics, integrity and compliance.
 n Analysis and management of risks.
 n Anti-corruption policy.

4. HUMAN RIGHTS IN THE 
SUPPLY CHAIN

ensure the commitment to respecting 
human rights throughout our value 

chain. extend grupo Antolin's values, our 
commitment to the environment and 
ethical behavior to our supply chain.

 n sustainable management of suppliers.
 n Awareness of csr in the supply chain.
 n Protection of human rights.

5. COMMITTED TEAM

consolidate the corporate identity of 
grupo Antolin on a global level, through 
a project where employees feel valued, 

adopt the company’s commitments as 
their own and feel involved in the goals.

 n Attract and retain the best talent - technical and 
human.

 n listen and talk to employees.
 n commitment to different and diverse talent.
 n Promotion of a safe and healthy work culture.

6. SHARED VALUE

be the driver of social and economic 
development in the areas close to our 

activity, through the creation of shared 
value.

respond to the main concerns of the 
community.

maximize our positive impact.

 n strategic social contribution.
 n donations, Financial support and sponsorship 

Policy.
 n measurement of the impact of the social 

contribution.
 n Partnerships and relationships with the third sector, 

both locally and globally.

7. SUSTAINABLE 
POSITIONING

Promote the recognition of grupo Antolin 
for its sustainable performance with 
customers, suppliers, employees and 

investors.

Promote the brand and awareness of 
the company linked to its commitment 

to corporate responsibility and 
sustainability.

 n reinforce the non-financial information reporting 
system.

 n sustainable financing strategy.
 n system of relationships with stakeholders. 

sustainable discourse.
 n external representation.

7. 
Sustainable positioning

1.

2.

3.

4.

5.

6.
SUSTAINABLE 

CULTURE

ENVIRONMENTAL 
COMMITMENT
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Materiality analysis and 
relevant matters update
grupo Antolin annually reviews the environmental, 
social and governance issues relevant to its activity 
and the environment where it operates. thanks to the 
materiality analysis, grupo Antolin clearly identifies 
the present and future matters where it must align its 
strategy with the expectations of stakeholders and the 
environment. 

As a result of the assessment of the global social and 
economic trends, the demands of stakeholders, the 
company’s risks and opportunities, as well as the best 
practices in the sector, 14 matters classified as priority 
or material for Antolin were obtained. they were then 
ordered according to the importance placed on them by 
the stakeholders and the company, both now and in the 
future. 

CURRENT IMPORTANCE

1. Adaptation to the customer's needs

2. occupational health and safety

3. ethics and compliance

4. Attraction and retention of talent

5. new materials and technologies

6. innovation in processes

7. Professional development

8. Protection of human rights in the supply chain

9. security of information

10. diversity

11. energy efficiency

12. social contribution

13. reduced use of natural resources

14. environmental impact of products

SHAREHOLDERS CUSTOMERS EMPLOYEES INVESTORS SUPPLY CHAIN SOCIETY

Adaptation to the customer's needs

Occupational health and safety

Ethics and compliance

Attraction and retention of talent

New materials and technologies

Innovation in processes

Professional development

Protection of Human Rights in the supply chain

Security of information

Diversity

Energy efficiency

Social contribution

Reduced use of natural resources

Environmental impact of products

FUTURE IMPORTANCE

1. new materials and technologies

2. security of information

3. occupational health and safety

4. Adaptation to the customer’s needs

5. innovation in processes

6. ethics and compliance

7. Attraction and retention of talent

8. Protection of human rights in the supply chain

9. Professional development

10. reduced use of natural resources

11. energy efficiency

12. diversity

13. environmental impact of products

14. social contribution
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Updating of material issues

during 2020, grupo Antolin reviewed the issues following 
the methodology of analyzing the organization’s external 
and internal environment and prioritizing them based 
on internal and external materiality and their impact on 
the business. to do this, it identified the new regulatory 
initiatives as well as the international and domestic 
strategies to take into account in the countries where it 
operates. the list of material issues was listed in order of 
priority after internal consultations at the organization 
and sounding out the different stakeholders.

As a result of the analysis, grupo Antolin has decided to 
add aspects to already existing matters in its materiality 
analysis and explain its approach and management in this 
report.

 n in “ethics and compliance”: fiscal responsibility.

 n in “environmental impact of products”: adaptation 
to and mitigation of climate change.

As a result of the review, aspects where grupo Antolin is 
already working and integrating improvements in the day-
to-day running of the organization have been reinforced. 

 n health and safety of professionals: grupo Antolin 
continues working to guarantee the health, safety 
and well-being of the people who work and 
provide their services at the company.

 n transformation of professionals: trends such as 
automation, robotization and digitalization mean 
that the automotive sector is experiencing a 
process of disruptive change, and the same thing 
is happening to the human team comprising it. 
grupo Antolin is therefore working at all levels to 
support people during this digital and ecological 
transition.

 n innovation and industrial excellence: grupo Antolin, 
as global supplier of automotive technology 
solutions, continues working through excellence 
to transform the automotive industry, leading the 
development of innovation to respond to the trends 
of the sustainable mobility ecosystem, but at the 
same time generating shared value in each of the 
levels of its value chain. 

 n carbon neutrality and the circular economy: 
grupo Antolin is making progress in reducing 
direct and indirect polluting emissions, as well as 
in mitigating the impact of its activity from a life 
cycle perspective.

 

GOOD PRACTICES 2020

eBú, Grupo Antolin’s 
sustainable option for 
dressing the car
As part of its commitment within its innovation strategy 
to using components that are more sustainable and 
environmentally friendly, grupo Antolin has developed 
ebú, a sustainable fabric obtained from extracting 
naturally sourced raw materials. ebú is the first and only 
bamboo fiber composition fabric on the market that 
guarantees environmental sustainability throughout the 
production cycle, as certified by the ePd (environmental 
Product declaration) eco-label. the globalePd 
declaration, according to international iso standard 
14025 for environmental Product declarations (dAP), 
was obtained in 2020.

As a pre-certification step, a life cycle Analysis (lcA) 
of the fabric was carried out in accordance with 
standards 14040 and 14044. the ePd certificate offers 
transparent, verified and comparable information on the 
environmental impact of the life cycle of products.

ebú is a 100% natural product, very hard-wearing and 
with great qualities at a technical and decorative level, 
which allows completely natural fabrics to be used in 
the vehicle interior as an alternative to synthetic fabrics. 
this is another of grupo Antolin’s commitments to use 
natural materials to contribute to sustainable mobility 
and promoting the circular economy. ebú is already 
being marketed for interior trim parts.

From an ecological point of view, the bamboo plant 
has a positive impact since it grows and reproduces at 
high speed and does not need fertilizers, special care 
or pesticides. it also does not require large amounts of 
water nor does it impact the feeding cycle of animals 
given that the variety of bamboo used is not consumed 
by them. 

Stakeholders involved

SDG

Sustainability Master Plan

society

cUstomers

sUPPliers

investors

4.2. ENVIRONMENTAL COMMITMENT

Fight against climate change.

sustainable 
material from 
bamboo

Image: Product Lifecycle Management (PLM) project in partnership with Siemens. Example of 
industrial excellence.
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g o v e r n a n c e  m o d e l

Family spirit, passion for a job well done, people as the key to 
success, innovation and contribution to the development of 
society. These are the values that define Grupo Antolin’s way 
of working and that, together with its governance model, allow 
the company to operate responsibly and meet the demands of 
its stakeholders.
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4.1
ETHICAL CULTURE AND VALUES

Over 70 years after its was founded, Grupo Antolin continues to demonstrate that it is perfectly 
possible to run a large company while maintaining its original vision and values. Times may be 
changing, but Grupo Antolin’s hallmarks, among which its family origin stands out, do not change, 
and these form the basis of its performance at all levels of the organization.

Family spirit - our identity

 n be humble

 n Act honestly

 n respect others

 n deal with issues fairly

Passion for a job well done

 n Work with quality

 n meet your commitments

 n train yourself permanently

 n be involved from the beginning

contribution to the development of society

 n be committed to your environment

 n represent the company’s values in society

People, the key to success

 n recognize achievements: everyone contributes to success

 n build a climate of trust

 n be tolerant with mistakes

 n listen, communicate: act with transparency

 n teamwork

innovation, fundamental to our future

 n be flexible and open to new ideas

 n don't conform, encourage boldness

 n everything can be questioned, look for the best solution

vAlUes

vision

our vision for the future is to be the leading company in 
automobile interiors, creating value for our stakeholders. 

vAlUes

our values are the pillars that define how grupo Antolin 
works in a globalized, competitive and changing 
environment:

4.2
GOOD GOVERNANCE 
AND COMPLIANCE

Governance of the 
organization
grupo Antolin’s governance model is structured through 
the General Shareholders’ Meeting and the Board of 
Directors, the following committes:  Audit; Appointments 
and remuneration; and ethics, corporate governance, 
compliance and csr.

general shareholders' meeting

this is the company’s highest decision-making body 
and also where the shareholders are represented. All 
its members belong to the Antolin family and share the 
same values. it met once in 2020.

board of directors

comprised of five members elected by the general 
shareholders' meeting for a renewable six-year period, 
it is responsible for the governance, management, 
administration, strategic decision making and 
monitoring of the company’s key issues. daily 
management is entrusted to the chief executive officer 
and management committee. ten meetings were held 
in 2020.

during the last year, grupo Antolin continued making 
progress in aligning the board of directors with the best 
corporate governance practices, as well as working 
to comply with new regulations and others aimed at 
implementing the company's corporate strategy.

MEMBERS

INDEPENDENT

NUMBER OF 
MEN

AVERAGE AGE

NUMBER OF 
WOMEN

OVER 45 YEARS

WOMEN
%

AVERAGE LENGTH OF 
SERVICE OF THE BOARD 

MEMBERS IN YEARS

BOARD OF DIRECTORS

BOARD OF DIRECTORS

ADVISORY BOARD

ADVISORY BOARD

TOTAL

TOTAL

SPANISH 
NATIONALITY

5

0

6

6

11

6

2

52

3

54

5

53

3

4

3

5
9

6

60

15

50

2

55

8

4
5
9
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ALBERTO GUERRA

Non-Board Member Vice-Secretary

EMMA ANTOLIN

Member

ANA BERTA ANTOLIN

Member

ERNESTO ANTOLIN

Chairman

JESÚS PASCUAL

Member

MARIA HELENA ANTOLIN

Vice-Chair

PABLO RUIZ

Non-Board Member Secretary

members of the board of directors

Advisory 
boArd

boArd 
committees

BOARD OF DIRECTORS

Audit committee Arc cgc

members independent 
advisers

woman meetings

24

1 7

members independent 
advisers

women meetings

23

2 7

1. board committees

Although all the committees retained their chairs in 
2020, significant changes did occur in their composition. 
two directors left this body and were replaced by three 
new members (two women and one man), as well as one 
more independent advisory director than in 2019.

1.1. Audit committee

this is a delegated committee of the board of 
directors, chaired by an independent advisory director. 
it is responsible for supervising internal control, 
risk management, the internal financial reporting  
management system (Frms) and the external audit, 
coordinating with the ethics, corporate governance,  
csr and compliance committee in the analysis 
of conflicts of interest, as well as preparing the  
drawing up of the annual accounts and the non-financial 
information statement (nFis).

members independent 
advisers

women meetings

23

2 7
1.2. Appointments And remuneration 
committee (Arc)

this is a delegated committee of the board of directors, 
chaired by an independent advisory director. it has 
powers to evaluate the remuneration policies of the 
company and responsibility for nominating candidates 
for the Advisory board and the board of directors, as 
well as for analyzing candidates for senior management 
roles.

1.3. ethics, corporate governance, 
compliance And csr committee (cgc)

this is a delegated committee of the board of directors, 
chaired by an independent advisory director and with 
powers to supervise compliance with the corporate 
governance rules and the internal codes of ethics.  
Among other functions, it is also responsible for the 
regular supervision of the compliance programs and the 
company's environmental and corporate responsibility 
policies, ensuring that their focus is on the creation of 
value.  responsible for the supervision of the Annual 
corporate governance report and for preparing the 
nFis, in coordination with the Audit committee.
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2. Advisory board

the board of directors also has an Advisory Board made 
up of six independent advisory directors. it is a consulting 
and advisory body for the decisions corresponding to 
its area of responsibility, as established in the board 
regulations. its members form part of the different 
delegated committees, which also report to the board 
of directors, and they act as the chairs for these.

Under the operation of an extended board of directors, 
the members of the board of directors and the 
independent directors (without voting rights) actively 
and simultaneously participate in the board meetings. 
it also meets independently to the board of directors, 
in order to propose suggestions and recommendations.

members of the Advisory board

BERNARDO JOSÉ VILLAZÁN 

Managing Director of Eveng, Director of the ICAI Chair of Connected 
Industry 4.0, Independent Director of Packbenefit and Advisory 
Director of Group IPS.

he has a senior industrial engineering degree from 
comillas Pontifical University icAi, has completed an 
Advanced business management Program (PAde) at 
iese business school and is qualified in good corporate 
governance through the icAde business school. merit 
member of the Association and college of engineers 
of icAi and the Audit committee institute (Aci), he is a 
founding partner and first chairman of the industry 4.0 
observatory. Previously, he was the chairman of the 
daorje group, independent director and chairman of 
the Audit committee at laniver, director of Abengoa 
solar, and director and chairman of the Appointments 
and remuneration committee of telvent git. 

MACARENA CASSINELLO 

On-shore QM&HSE Director at Siemens Gamesa Renewable Energy

she has a senior industrial engineering degree from the 
school of industrial engineering of barcelona (etseib), a 
masters in Automotion from the Polytechnic University 
of catalonia (UPc) and global management Program 
(gmP) from inseAd business school. she started her 
professional career at seAt and nissan, where she held 
various positions in spain and europe. she then joined 
cnh (Fiat group), with responsibility in the United 
states, europe and Asia. she was chief Quality officer 
at iveco until 2019 and has been a director at iveco 
españa and a member of the iese i-Will Advisory board.

MILAGROS CAIÑA 

she has a degree in business Administration from vWA 
in hagen and was the first woman on bmW’s board as 
director of human resources and labor relations. her 
professional career has been focused on the area of 
people management and social relations, performing 
her duties for the railway group deutsche bahn Ag- db 
mobility logistics, schenker Ag, in the logistics sector, 
and vossloh Ag.

CARMEN GÓMEZ DE BARREDA

Independent Director of Red Eléctrica Corporación and Ezentis Group. 
Proprietary Director of Hispasat.

she has a degree in economic and business sciences from 
comillas Pontifical University (icAde) and a masters in 
business management iese (executive mbA) from the 
University of navarre and has worked for 30 years in the 
energy sector with responsibilities in different business 
groups such as enagás, repsol and bP oil españa. 
she has also been the representative of the spanish 
delegation in the emergency Questions group and the 
markets group of the international energy Agency (ieA).

JUAN DE ANTONIO 

Founder and Chief Executive Officer of Cabify

he has a degree in telecommunications engineering 
from the Polytechnic University of madrid and an mbA 
from stanford University. he is the founder of cabify, 
the first spanish unicorn, one of the most successful 
and recognized spanish startups.  With a clear focus on 
innovation and sustainability in the world of mobility 
and a competitive pricing policy, he has managed to 
differentiate and position the company in the market. 
he has worked as a consultant at boston consulting 
group and was marketing and business development 
director at Zero motorcycles.

RAMÓN SOTOMAYOR 

Independent Director and Chairman of the Appointments and 
Remuneration Committee at Velatia and member of the Board of 
Directors of Lantero Group, Levantina y Asociados de Minerales, and 
ABE Capital Partners. 

he has a degree in industrial engineering from the 
University of Portsmouth and an mbA from the University 
of rutgers. he started his professional career at ercross 
españa and then joined the thyssenKrupp group 
where he held various positions, including that of chief 
executive officer for southern europe, Africa and the 
middle east. he has been an advisory director at nexxus 
ibérica and was a member of the board of directors 
and the Appointments and remuneration committee of 
Abengoa until november 2020.

Formed by six 
independent 
advisory directors

it is a consulting and 
advisory body to the 
board of directors.
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Great progress in 2020

 n Partial reelection of the Advisory 
Board. incorporation of three new 
independent advisory directors, two of 
whom are women. 

 n Review, assessment and updating of 
the Financial and Non-Financial Risk 
Map. Among these, matters relating 
to sustainability, compliance and 
communication have been updated in 
coordination with grupo Antolin’s Audit 
committee and risk committee.

 n With regard to the Non-Financial 
Reporting Management System (NFRMS) 
and the project for automation through 
the digitalization of the reporting of the 
required information, the part relating to 
the main environmental, social (human 
resources and health and safety), human 
rights and ethics indicators has been 
implemented.

 n Preparation of the Communication 
and Marketing Plan 2020-2021.

 n Climate Survey focused on the 
material issues identified in terms of 
sustainability.

 n Preparation of the Annual report 
2020 as an Integrated Report, with 
improvement in the materiality of the 
information and methodology.

 n Analysis of the main new 
developments in the amendment 
to the Code of Good Governance of 
Listed Companies and verification of 
the proper application of any changes 
to the group’s internal operations. 

 n Internal reorganization. the 
sustainability department now sits 
under the board of directors through 
the chief executive officer and regularly 
reports to the ethics, corporate 
governance, csr and compliance 
committee. As part of this department, 
the corporate governance and 
sustainable Financing department was 
created with effect from January 1, 2021.

 n Compliance with the best practice 
recommendations relating to the 
preparation of the Statement of Non-
Financial Information (NFIS) in line with 
the requirements established in spanish 
law 11/2018, of december 28, 2018, on 
non-financial information and diversity.

 n Updating of the 2020-2021 
Sustainability Master Plan and 
extension to the 2022 financial year.

 n Planning of grupo Antolin's response 
to the pandemic and its social 
contribution to the health emergency.

 n review and updating of actions 
relating to the Crisis Management 
Manual.

HORIZON 2021

 n review and updating of the Regulations of the Board and of the Delegated Committees, adapted to 
the latest recommendations on good governance and sustainability.

 n Updating of the GOCO White Paper of Good Practices in the preparation and holding of meetings of 
the board and the delegated committees, in line with the recommendations derived from the process 
to assess the operation of the board and the committees.

 n Self-assessment following the good governance of listed companies standards of the operation of 
the board of directors and the delegated committees of the board, according to biennial planning 
and under the guidance of the independent advisor who chairs the Appointments and remuneration 
committee. 

 n Stakeholder management system focused on investors and customers:

 o one client strategy, with presentation of the project team, objectives and work plan. 

 o Analysis of grupo Antolin’s environmental, social and governance performance vis-a-vis 
investors and financial institutions.

 n Grupo Antolin’s positioning as an innovative and sustainable brand, as part of a cross-cutting project 
in response to the company’s strategy.

 n Analysis of the corporate governance of the strategic Joint Ventures and in m&A operations, in 
coordination with the Audit committee.

 n Follow-up in the definition of the climate change-decarbonization and circular economy targets. 
Analysis of grupo Antolin’s footprint and trends.

 n continuous adaptation of the Sustainability Master Plan to the expectations and needs of the market, 
stakeholders and the company itself.

 n Updating of new CNMV developments regarding the best corporate governance practices of listed 
companies.

 n review of the status of the crisis communication manual.

According to the expert positioning analyses carried out, the key points of interest identified by institutional 
investors for the 2021 season of general shareholders' meetings of listed companies could be, among others:

 o gender diversity within the board and in senior management.

 o increased powers of the Audit and remuneration committees to propose changes to the 
director remuneration policies derived from the current circumstances.

 o increased interest in social and environmental issues in the wake of the pandemic.

 o entry of hedge funds and business activism.

 o holding of remote meetings.

 o detailed explanation of the remuneration adjustments caused by the pandemic and possible 
changes to the director remuneration policy.

https://www.grupoantolin.com/sites/default/files/cuentas_anuales_consolidadas_2018_es.pdf
https://www.grupoantolin.com/sites/default/files/cuentas_anuales_consolidadas_2018_es.pdf
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Management Team
grupo Antolin’s management team is made up of 287 members distributed across the 26 countries in which the 
company operates. 

integrated into this team, grupo Antolin’s Management Committee is formed by 17 leading professionals who have 
extensive experience in the automotive industry.

ERNESTO ANTOLIN

Chairman

JAVIER BLANCO

Corporate HR Director

MIGUEL ÁNGEL VICENTE

Corporate Operations Director

MIGUEL ÁNGEL PRADO

Corporate Industrial Director

MIGUEL MARAÑÓN

Corporate Sales DirectorJESÚS PASCUAL

Chief Executive Officer

PABLO RUIZ

Corporate Legal Director

JAVIER VILLACAMPA

Corporate Innovation DirectorMARIA HELENA ANTOLIN

Vice-Chair

CRISTINA BLANCO

Corporate Finance Director

JUAN CARLOS GONZÁLEZ

Corporate Business and 
Technology Director

SENIOR MANAGEMENT

CORPORATE FUNCTIONS

RUSS GOEMAERE

Regional Director NAFTA

PEDRO SANTESTEBAN
Director of the Overheads & Trunk 
Trim BU

JORGE JUÁREZ
Director of the Electronic 
Systems BU

JORGE JUÁREZ

Regional Director Asia-Pacific

MARTA CUEVAS
Director of the Lighting 
& HMI BU

MIGUEL MARAÑON

Regional Director Europe

FERNANDO SANZ
Director of the Cockpits 
and Doors BU

REGIONS

BUSINESS UNITS

corPorAte 
FUnctions

regions

MANAGEMENT TEAM

bUsiness 
Units

they offer global 
services to the 
business units 

and the regions.

they work 
continuously with 
the business Units 

and are responsible 
for providing a 

local vision.

responsible for the 
standardization 
of products and 

industrial processes 
as well as the 
technical and 

industrial aspects.
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Corporate Governance 
Model

the grupo Antolin corporate governance model 
comprises the set of rules and principles that ensure the 
proper functioning of grupo Antolin's governing and 
administrative bodies. this internal system is made up of:

 n Articles of Association.

 n internal corporate governance rules.

 n vision and values.

 n Code Of Ethics And Conduct.

 n Corporate policies.

 n other internal codes, processes and procedures 
required or recommended through sector-related 
provisions.

 n the regulations of the board of directors and of 
the delegated committees.

An essential part of grupo Antolin’s governance is its 
management model, which is comprised of a set of 
policies, processes, procedures, guidelines and forms to 
meet the requirements of the international management 
system standards and internal management needs.

 n iAtF 16949. Quality.

 n ohsAs 18001. occupational health and safety.

 n iso 45001. occupational health and safety. 2019.

 n iso 14001. environment.

 n iso 17025. testing and calibration laboratories.

 n iso 27001. security of information.

 n Une 19601. Penal compliance.

 n iso 37001. Anti-bribery.

 n iso 50001. energy efficiency.

 n other internal processes and procedures.

Ethics and compliance 
model

management approach

grupo Antolin is committed to both legal compliance 
and respect for the highest ethical standards, making the 
company a role model in the sector. this commitment 
not only guides everyone forming part of grupo Antolin, 
but also affects each and every one of its relationships 
with external people and bodies.

to improve decision-making, in the hands of the 
organization's governing bodies, grupo Antolin has a 
series of tools and guides that lead the way in terms of 
ethical behavior. these policies cover the prevention 
of corruption, the fight against fraud, security of 
information and socio-economic and environmental 
compliance, among other guiding principles of conduct 
in force at all levels of the organization. 

1
Code of Ethics and Conduct
Guarantees the ethical and responsible behavior of 
all employees linked to Grupo Antolin, with no 
exceptions, in the performance of their activity and 
relationships with customers, shareholders, other 
employees, suppliers and society as a whole.

2

Transparency rule for 
conflicts of interest
This requires any situation that could be perceived 
as a conflict of interest to be brought to the 
attention of the Compliance Department for its 
review. Suspicions can be reported by any Grupo 
Antolin employee, regardless of their position

3

Whistleblowing Channel
Confidential communication channel for reporting 
any claims or complaints within the scope of the 
Code of Ethics and Conduct. The channel is open 
both to Grupo Antolin employees and to any people 
external to the organization.

4

Criminal Compliance System
This brings together a series of control measures 
that affect practices such as influence peddling and 
bribery, the crime of the illegal financing of 
political parties and corruption in business, among 
others. The Criminal Compliance System is based 
on the ISO 19600 standard and has been updated in 
accordance with the ISO 19601 standard. The Crime 
Prevention Model (CPM) and the risk map form part 
of this set of measures, which complete and 
automate the global risk system in Compliance and 
allow scalability within the organization.

5
Due diligence and criminal prevention 
practices for business partners
Grupo Antolin’s ethical commitment goes beyond its 
employees and also extends to suppliers and 
customers. The Code of Conduct for Suppliers 
establishes requirements and standards based on 
ethics, transparency, respect for human rights and the 
environment. These commitments affect the supply 
chain of the suppliers who work with Grupo Antolin. 
Likewise, Grupo Antolin signs up to the sustainability 
commitments of its customers

6
Global Anti-Corruption Policy
Grupo Antolin is committed to the regulations on 
the prevention and fight against corruption and for 
this purpose it has drawn up, published and 
disseminated the Global Anti-Corruption Policy, 
which brings together the existing commitments, 
guides and policies.

ETHICS AND
COMPLIANCE MODEL

The Code of Conduct for suppliers

https://www.grupoantolin.com/es/compliance-codigo-etico-y-de-conducta-cn
https://www.grupoantolin.com/es/compliance-politicas-de-compliance
https://www.grupoantolin.com/es/compliance-codigo-etico-y-de-conducta-cn
http://Código de Ética y Conducta
https://www.grupoantolin.com/sites/default/files/files/I-MP2-A_Supplier_Code_of_Conduct_r0.pdf
https://www.grupoantolin.com/sites/default/files/politica_anticorrupcion.pdf
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committed to human rights 

grupo Antolin considers respect for human rights to 
be fundamental, and for this reason it forms part of the 
code of ethics and conduct, the fundamental building 
block in the company's commitment to integrity. grupo 
Antolin also aligns itself with the main international 
initiatives in this area whose cornerstone is the 
Universal declaration of human rights. this principle of 
compliance extends beyond spanish borders and covers 
all commercial, industrial and financial activities carried 
out by the company in any country on the planet.

As set out in the code of ethics and conduct and the 
corporate social responsibility Policy, grupo Antolin is 
committed to complying with labor standards, especially 
those relating to the eradication of child labor and the 
elimination of all forms of forced or coerced labor. the 
company also shows scrupulous respect for the legislation 
in force in each country regarding working hours.

With the signing of the modern slavery statement, 
Antolin is committed to applying the processes and 
mechanisms that prevent situations of slavery and 
human trafficking, both in its operations and in the supply 
chain, regardless of the activity, size or geographic area 
in which it operates.

together with another 20 companies from different 
sectors, grupo Antolin also participates in the Business 
and Human Rights Working Group of the Spanish 
Global Compact Network. this is a working body where 
participants share the successful experiences of spanish 
companies in the management of human rights risks to 
enhance the positive impacts of their business activities 
and actively collaborate to make the initiative a leader in 
respect for human rights.

in order to make progress in its commitment to 
human rights, the following actions were carried 
out in 2020:

 n coaching and training on human rights.
 n Approval of the Anti-harassment 

Policy (harassment and 
discrimination prevention).

 n Awareness and educating actions.

 n disciplinary actions (written caution/
warning and sanctions).

 n monitoring of actions and conduct 
to observe evolution.

As part of this monitoring process, as of december 
31, 2020, no cases have been identified in relation 
to a human rights violation. Five complaints (two 
fewer than in the previous year) were received, 
investigated and resolved, all of which were 
dealt with internally by grupo Antolin employees 
without the need for legal proceedings. the 
corresponding disciplinary actions were applied 
in each case.

Prevention of corruption and bribery 

grupo Antolin has a Global Anti-Corruption Policy 
against any form of bribery or corruption, be it active, 
passive, private or public, applying zero tolerance to any 
breach.

grupo Antolin is also aligned with the main international 
references on corporate responsibility and anti-corruption, 
such as Principle ten of the United nations global 
compact, the recommendations of the organization 
for economic co-operation and development (oecd), 
the United states Foreign corrupt Practices Act and the 
United Kingdom bribery Act, among others.

As a sign of this commitment, grupo Antolin proactively 
adopts the most advanced practices in order to prevent, 
detect and prosecute corruption and promote a culture 
of ethical compliance throughout the company, 
evidenced by obtaining the UNE-ISO 37001 Anti-Bribery 
Management System certification and the Criminal 
Compliance System certification, which meets the 
requirements of the UNE 19601:2017 standard, the 
highest international requirements in this matter.

Additionally, and with a risk-based approach, training, 
educating and awareness activities are regularly carried 
out regarding this anti-corruption policy. in 2020, a specific 
e-learning course on anti-corruption was launched 
globally for 1,510 people.

due diligence and prevention 
practices for members of the 
organization and governing partners

scrupulous compliance with grupo Antolin’s ethical, 
good governance and transparency commitments 
means there are no exceptions, and it is therefore 
deemed an essential requirement to perform due 
diligence and prevention practices on members of its 
own organization and on governing partners. grupo 
Antolin implements and manages due diligence on all 
employees and people in vulnerable positions within 
the company, as well as on third parties and business 
partners linked to the company’s activities.

Whistleblowing channel

in order to deal with reports relating to possible breaches 
of the code of conduct, Antolin has a whistleblowing 
channel available to employees via the website and 
through a Po box.

All complaints are processed, analyzed and assessed by 
the company's compliance department and a decision 
is then made on whether to archive the complaint 
or continue the procedure and start an internal 
investigation.

if there is proof of an infringement, measures to be 
adopted to remedy this are proposed (disciplinary 
correction, reporting to the authorities, system 
improvements or internal procedures to prevent 
similar situations in the future), and it is referred to 
the competent bodies to agree on and impose the 
corresponding disciplinary sanction.

efficient transparency management

in 2020, it is worth mentioning the great progress and improvements made in the transparency management 
processes. Complaint resolution times were reduced by 14 days compared to the previous year. in all cases, the 
complaint escalation, investigation and remedy protocols defined by the company were followed. the effort 
made in internal training is also notable, reinforcing the value of the whistleblowing channel as a guarantee 
of grupo Antolin's ethical compliance.

26 complaints received
14 Well-founded complaints received
14 corrective actions
3 confirmed cases of corruption
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security of information 

true to its commitment to the highest standards of ethics, 
integrity and compliance, grupo Antolin seeks to build 
and maintain the trust of its professionals, customers 
and other stakeholders in the way in which it respects 
their privacy and guarantees the proper use of their 
information. the Corporate Information Security Policy, 
integrated into grupo Antolin’s management model, 
defines the principles lines on which this protection of 
corporate information resources is based:

 n Protection of personal data.

 n security of information (systems 
within the company).

 n cybersecurity (protection 
against external attacks).

thus, the company is committed to properly identifying 
data and information, implementing solid control 
mechanisms to protect them and using them efficiently 
for legitimate business needs worldwide, always with the 
utmost respect for the code of ethics and the standards 
related to privacy, compliance and responsibility. this 
is an imperative that grupo Antolin also scrupulously 
follows in the management of confidential information 
provided by its customers.

the mobility of the future also poses new challenges 
for the security of information, to which grupo Antolin 
is already responding. the company is working on 
new technologies and solutions, such as passenger 
monitoring systems, taking into account respect for the 
protection and privacy of the information obtained in 
these developments.

Fiscal policy 

grupo Antolin strictly complies with current tax 
regulations both nationally and internationally in all the 
countries in which it operates.

respect for free competition 

grupo Antolin respects free competition and does 
not allow participation in any activity that involves a 
restriction of this right. on the closing date of this report, 
there are no pending or completed legal actions in the 
area of competition.

in 2020, all the sales teams received training on this 
matter through a course given by the compliance 
department on the spanish competition Act.

environmental and socio-
economic compliance

true to its ethical conduct model, the company 
manages the queries received and these are dealt 
with in accordance with the procedures established 
by the organization’s compliance model. during 
2020, no significant breaches of environmental, social 
or economic legislation or regulations have been 
identified. compared to the company's turnover, the 
ongoing complaints are of no relevance and nor are they 
expected to be in the future.

4.3 
RISK MANAGEMENT MODEL

Management approach
grupo Antolin considers the prevention and mitigation 
of possible risks an essential process for the smooth 
running of the company's operations throughout 
the world. Grupo Antolin’s Internal Control system is 
designed to effectively manage all risks that could 
threaten the achievement of the company’s objectives.

the key principles of risk management at grupo Antolin 
are:

 n managing risks across the company.

 n ensuring compliance with the corporate risk 
management process, which includes the 
identification, assessment, response monitoring or 
tracking of the risks and information on them.

 n establishing the risk levels deemed acceptable by 
the company.

 n Providing responses to these risks that are 
consistent and extensively adapted to the 
conditions of the business and the economic 
environment.

 n regularly reviewing the assessment of risks and 
the responses that have been designed to them.

 n monitoring the controls and strategies related 
to risk management to ensure that they work 
effectively.

 n regularly assessing the fulfillment of the activities 
to identify, assess, respond to, monitor or track the 
risks and information on them, in accordance with 
the latest standards.

 n designing the information systems, internal controls 
and strategies for managing and mitigating risks.

management committee

this is responsible for ensuring the proper functioning 
of the risk management model, while the Audit 
Committee supervises and manages the company’s 
risk control system.

risk committee

this is made up of the corporate risk manager and 
representatives from several areas of the company. it is 
responsible for the detailed analysis of grupo Antolin's 
risk catalog, the detailed monitoring and analysis of 
these risks and, where appropriate, recommending the 
development of specific action plans.
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Risk catalog
in 2020, grupo Antolin updated and subsequently assessed the risk catalog from a three-way perspective: probability of risk 
occurrence, internal capacity to detect and manage the risk and impact in the event of the detected risk materializing.

CORPORATE RISKS SPECIFIC RISKS

Strategic Risks. related to the objectives of the 
strategic Plan.

Operational Risks. related to the objectives linked 
to the effective and efficient use of resources.

Reporting Risks. related to the reliability of the 
supplied information.

Compliance Risks. related to compliance with laws 
and regulations.

corruption and money laundering

human resources

training

health and safety

the environment

suppliers

human rights

social action and communities

in addition to grupo Antolin's commitment to promoting sustainability, energy savings and efficiency in all 
processes and products, the company has included several points related to climate change in the risk catalog: 
environmental risk, risk of a breach of environmental legislation, risk of incidents in the environmental 
management of production (including waste management) and risk of climate change.

Risk map
grupo Antolin worked on a new risk map in 2020, in force since January of this year. this once again includes so-called 
“environment risk” within its Kris (Key risk indicators), but this risk has moved from 25th to 5th place.

this risk map is shared monthly with the risk committee and the management committee, and regularly with the 
Audit committee, for its review and analysis.

due to the impact of the pandemic, the corporate risk map now contains several related risks such as:

 n non-compliance with or failure to adapt to the expectations of investors, customers and employees with 
regard to health, safety and the impact on society of grupo Antolin’s products, processes and human team.

 n risk of potential disruption to global supply chains, which would prevent the importing of the raw materials 
necessary for the manufacture of parts. 

 n risks derived from the pandemic with economic and social consequences that may affect employees, 
customers and suppliers.

 

GOOD PRACTICES 2020

Grupo Antolin’s certifications for its 
fight against corruption and bribery

grupo Antolin’s criminal compliance and anti-bribery 
management systems are certified in accordance with 
the requirements established by the UNE 19601:2017 
and ISO 37001:2017 international standards, the most 
demanding worldwide. 

in 2020, the company concluded the audit process for 
the Une-iso 37001 standard, the international standard 
that provides a guide to establish, implement, maintain, 
review and improve the mechanisms to combat possible 
bribery and corruption practices in companies. 

these certifications demonstrate the effectiveness of 
grupo Antolin's actions to create an ethical and healthy 
environment, and the company's commitment to es-
sential issues for its stakeholders, such as integrity and 
transparency.

Stakeholders involved

SDG

Sustainability Master Plan

society

cUstomers

sUPPliers

investors

4.3. GOOD GOVERNANCE AND COMPLIANCE

Ethics and integrity



55 W e  c r e a t e  v a l u e  f o r  o u r 
s t a k e h o l d e r s

Grupo Antolin’s value proposition for its stakeholders is based on 
a long-term and responsive to the needs approach. Generating 
shared value is one of the company's core principles, regardless of 
the environment in which it operates. 
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5.1 
OUR INVESTORS

Grupo Antolin focuses all its efforts on generating long-term economic and financial value for its 
investors, while working tirelessly to integrate sustainability into its entire value chain. All with 
one objective: to be pioneers in the sector when it comes to promoting truly tangible sustainable 
practices and contributing to the development of the local communities in which the company 
operates.

Grupo antolin’s activity is in perfect harmony with both 
the main international commitments to protect the 
environment and the initiatives of the oeMs in their 
transition towards a green economy. the company is 
also established as a benchmark in governance matters 
thanks to its sound corporate governance model and 
strict ethical and regulatory compliance. 

therefore, despite a challenging context, the company 
continued to make progress with its value proposal for 
the investor in 2020, as well as with greater information 
transparency for the main indicators required by the 
financial community.

Listed bonds
Grupo antolin currently has two bonds, €400 million 
and €250 million respectively, listed on the Luxembourg 
Stock Exchange, both covered by the agencies standard 
& Poor's and Moody's agencies for greater investor 
security. Proof of Grupo antolin’s recognition among the 
investor community as a solid, well diversified company 
with a robust financial position is the fact that its investor 
base is essentially institutional and long-term.

the company intends its commitments and advances in 
sustainability to enhance its attractiveness to investors 
seeking sustainable projects.

Investor relations
Transparency, active dialog and good communication 
are the key factors in Grupo antolin's relationship with 
its investors. thanks to this model, the company is able 
to translate the expectations of the financial community 
into realistic and executable action plans with specific 
and measurable objectives.

in order to ensure this effective communication and 
enhance its visibility in the financial area, Grupo antolin 
has different channels and tools, including:

Rigor and transparency 
of information
a company like Grupo antolin, in which business and 
purpose are two sides of the same coin, could not 
ignore the growing importance of the Environmental, 
Social and Governance (ESG) principles to the investor 
community. the company has produced a sustainability 
Master Plan that aims not only to minimize the impact 
derived from its activity but, above all, to also generate 
environmental, social and good governance value 
among its stakeholders and in all environments in 
which it operates. the full involvement of the senior 
Management and all the business areas is essential to 
offer rigorous and transparent information, as well as 
convey the different actions and policies implemented 
globally.

in this regard, Grupo antolin is making progress in 
taking advantage of different opportunities, such as the 
preparation of internal analyses in the field of corporate 
governance to respond to the increasing demands for 
this information by stakeholders and the adaptation to 
the European taxonomy of sustainable finance.

this new classification, in force from 2022, will rank the 
economic activities that contribute to the environmental 
objectives of the european union, such as mitigation 
and adaptation to climate change. the list of assets 
will allow investors to objectively identify if an activity 
contributes significantly to the european sustainability 
goals.

in short, for Grupo antolin, a more transparent flow of 
information to its investors is essential in order to access 
capital more efficiently, improve the profitability and 
global growth of the business, better manage the risks 
associated with the activities and improve its reputation 
and corporate image, which in turn is reflected in being 
able to make the objectives and achievements reached 
measurable.

Growing participation in leading sector roadshows, 
events and conferences held around the world.

Annual Grupo Antolin Report: the company makes 
progress each year in consistently providing 
financial and non-financial information in 
accordance with the demands of its stakeholders.

Corporate website: this has a section dedicated 
exclusively to investors, where they can find 
important news about Grupo antolin, the quarterly 
results and the contact details for the investor 
relations department.

Face-to-face and remote meetings.

direct contact by telephone and to the e-mail 
address investor.relations@grupoantolin.com.
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5.2 
OUR CUSTOMERS

Management approach
Grupo antolin works for the world's leading vehicle 
manufacturers and is recognized as one of their largest 
first-level suppliers (TIER1) of vehicle interiors. dealing 
with the great demands that this entails is only possible 
by staying one step ahead of customer requirements and 
working hand-in-hand with them in the development 
of new solutions and products that respond to the 
challenges of a constantly changing automotive sector. 
For this reason, Grupo antolin’s activity is in perfect 
harmony with the initiatives of the vehicle manufacturers 
in their transition towards a green economy.

to guarantee the satisfaction of its customers (the top  
priority issue in its materiality analysis), Grupo antolin 
focuses on:

 n ensuring a sustainable business model.

 n offering solutions involving materials of the highest 
quality, renewable and environmentally-friendly.

 n Guaranteeing responsible management of the 
supply chain.

 n committing to innovation in order to adapt to the 
new mobility paradigm.

although the new mobility requires changes, the essence 
of working with customers remains the same: helping 
them to develop more sustainable, technologically 
advanced and comfortable vehicles that meet passenger 
demands.

the model for Grupo antolin’s assessment by its 
customers, the original equipment Manufacturers 
(oeMs), is based on esG aspects. the topics assessed 
follow the recommendations defined in the “Global 
automotive sustainability Practical Guidance” 
document and are promoted through the sector’s global 
sustainability initiatives, such as Drive Sustainability and  
Automotive Industry Action Group (aiaG).

in 2020, the esG requirements of Grupo antolin customers 
increased by 53.15% compared to the previous year. 
added to this are specific reports presented on issues 
such as conflict minerals and the carbon disclosure 
Project (cdP climate change&Water disclosure Project). 
Moreover, the nQc assessment (external service provider 
carrying out the supplier assessment process) resulted 
in a score of 90.5 out of 100 in the last financial year

For Grupo antolin, it is also essential to guarantee the 
adequate protection of customer information. as a 
result, this aspect is integrated into the management 
model for the security of the company’s information. 
the confidential information provided by its customers 
is also rigorously managed.

GRUPO ANTOLIN,  GOLD MEDAL FROM ECOVADIS

in 2020, Grupo antolin was recognized with the Gold Medal from ecovadis, 
a leading company in esG classification for global supply chains, for its 
achievements in sustainability. With an score 10 points higher than last 
time, Grupo antolin is among the top 5% of companies with the highest 
ratings from ecovadis. this improvement in score was seen across each 
of the categories assessed, moving to advanced performance level in the 
environment, working practices, human rights and ethics. 

the Gold Medal forms part of the assessment requested from ecovadis by 
Psa and renault to provide a detailed view of the environmental, social and 
ethical risks in 190 purchase categories and 160 countries.

https://www.drivesustainability.org/
https://www.aiag.org/
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Our customers Main launches equipped with parts by Grupo Antolin
Many of the models launched on the market in 2020 incorporated solutions developed by Grupo antolin.

AIWAYS U5

FORD PUMA

MUSTANG MACH-E

TOYOTA YARIS

CITROËN C4

HYUNDAI CRETA

RENAULT KANGOO

VW ID.3

DS9

SEAT LEON

Modular headliner 
Dome lamp 
Active grille shutter

Pillar trims for the South 
American model 
Headliner substrate 
for the Asian model

Instrument panel 
Door panels 
Load floor for the trunk 
Lighting console

Sunvisors 
Lighting console

Door panels 
Window regulators (in 
plastic) Sunvisors 
Dome lamp and other 
lighting for: door pan-
els, trunk and foot area, 
lighting wireless charger 
indicator, connectivity 
area, battery terminal 
cover, license plate.

Pillar trims for the South 
American model 
Headliner substrate 
for the Asian model

Headliner 
Lighting console 
Window regulators

Door panels 
Lighting console 
Headliner logistic services

Modular headliner 
Sunvisors 
Lighting console 
Plastic parts

LAND ROVER DEFENDER

Modular headliner 
Sunvisors 
Lighting console

Door panels 
Window regulators
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Collaboration and 
innovation, from 
start to finish
Grupo antolin aspires to be a strategic partner for its 
OEM clients around the world and across the entire 
range of its product portfolio. this goal means taking 
into account their needs in all phases of production, 
from the initial moments of creating the idea and design, 
followed by the manufacture and validation by the 
customer, culminating in the delivery of the end product. 

Putting yourself in the customer's shoes also means 
challenging the limits of the imagination and research 
to support the manufacturers in the transformation the 
sector is undergoing. in this task, reacting to changes is 
no longer enough, the key is in anticipating them. Grupo 
antolin is committed to sustainable innovation to create 
high added value solutions that allow its customers to 
meet the strong demands of the sector in terms of the 
environment, security and responsible management of 
the supply chain and also offer users a unique experience 
on board the vehicle. the company’s goal is to be the 
developer of most of the systems that will change the 
vehicle interior, turning it into a smarter, safer, more 
technological and more sustainable space. 

at Grupo antolin, innovation is always taking place on 
many fronts. a hallmark of the company are its tech 
days, where the teams from the innovation department 
work hand-in-hand with customers to incorporate the 
proposals developed by the company into their new 
models. 

tech days in 2020

iZB, international supplier 
Fair in Wolfsburg
although this event could not be held in 2020 due to 
restrictions, Grupo antolin showed its commitment to 
the organization by participating in a support video and 
reaffirmed its desire to be at the 2021 edition.

New Technologies for Car 
Interiors and Mobility
organized by Driving Vision News, the world’s leading 
magazine for vehicle lighting solutions, this virtual 
event was sponsored by Grupo antolin and served as a 
showcase for the company’s new solutions.

ale Fair in china, 6th international 
automobile lighting exhibition
the company’s team, with many of its members coming 
from the group's recently opened innovation center in 
shanghai, showcased the new lighting solutions.

Automotive HMI & AI Cockpit 
World China congress
this was focused on analyzing the future of the ai   
cockpit and the hMi market, the new smart mobility 
and the commercialization of 5G networks. Grupo 
antolin presented the audi e-tron smart cockpit, which 
attracted the attention of industry experts, suppliers, 
partners and oeM representatives who attended one of 
the most important international events in the sector.

dvn Workshop
Grupo antolin participated in the 21st edition of this 
event on digital lighting technologies, communication 
and regulation organized annually by Driving Vision 
News, in this case in virtual format. the team from Grupo 
antolin china presented the company’s smart lighting 
integration strategy. 

Tech Day at the BYd campus
held at the shenzhen campus of BYd, one of china's 
largest electric vehicles manufacturers, it was attended 
by more than 400 professionals and showcased various 
products, such as the audi e-tron cockpit prototype, door 
panels, headliners, backlit exterior logos, decorative 
pieces and ambient lighting, among others. 

 

GOOD PRACTICES 2020

Health and safety in the interior

a particularly intense effort throughout this year has 
been made to focus on health and hygiene aspects 
inside the vehicle. Within the “clean interiors” program, 
Grupo antolin is working on the development of different 
proposals aimed at both purifying the air in the interior 
and sterilizing and sanitizing its interior surfaces.

as part of that program, Grupo antolin is collaborating in 
the Micro-sinter-Membrane research project, led by the 
castille and león automotive cluster FacYl, industrias 
Maxi and the startup company aenium engineering. the 
Micro-sinter-Membrane project is researching a new 
filtering membrane concept for the vehicle interior that is 
highly effective against particles and pollutants.

the efforts made in this field have also been rewarded 
at the european level in the ceremony for the clePa 
(european association of automotive suppliers) 
Innovation Awards 2020, where one of Grupo 
antolin’s air purifying consoles was recognized by the 
specialized audience as the most valuable proposal 
for its contribution to the fight against coronavirus.

Stakeholders involved

SDG

societY custoMers

Sustainability Master Plan

5. COMMITTED TEAM AND 
7. SUSTAINABLE POSITIONING
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5.3 
OUR PROFESSIONALS

Management approach
Grupo antolin’s talent is one of its main assets, turning it into a leading company. the management of its employees, 
working across 26 countries, not only allows it to handle the idiosyncrasies and regulatory framework of each 
country, but also addresses the transformation in human capital necessary within the framework of industria 4.0s. 
all this without losing sight of what is important: generating a climate of trust at all levels of the organization and 
promoting the characteristic innovative spirit of Grupo antolin.

INTERNAL REFERENCE FRAMEWORK EXTERNAL REFERENCE FRAMEWORK

vision and values - the value of people

code of ethics and conduct.

corporate social responsibility Policy.

strategic human resources Plan.

sustainability Master Plan.

diversity policy and principle of equal opportunities.

Protocol for preventing gender-based workplace 
harassment and violence at work.

occupational health and safety policy.

Geographic mobility policy.

People management model.

knowledge management model.

united nations universal declaration of human 
rights.

agenda 2030: sustainable development goals 3, 4, 5, 
8, 10, 16 and 17.

Guidelines and principles of the international labor 
organization (ilo).

united nations Global compact. Principles 3, 4, 5 
and 6.

diversity charter

european Mobility charter

occupational health and safety system standard 
ohsas 18001:2007 and iso 45001.

local and national legislation and regulations, 
agreements, pacts and/or those deriving from 
local, regional, sectoral and international collective 
bargaining.

the commitment to talent has been considered by 
its stakeholders to be one of Grupo antolin’s main 
strengths, according to its materiality analysis. this is 
also acknowledged in the workplace climate survey 
that the company conducts every three years to assess 
the degree of satisfaction among its employees and 
understand their perception of the work environment in 
depth. the latest edition, conducted in 2019 and whose 
data were produced in 2020, involved more than 19,000 
employees and focused on the relevant issues identified 
in terms of sustainability.

in addition to the good response rate among employees, 
the increase in the overall satisfaction index stood out, 
being the highest seen in the last seven editions of the 
survey. among the aspects valued highest by Grupo 
antolin professionals, those related to their workplace 
and working conditions were ranked first. the question 
of whether they would recommend Grupo antolin as 
a good place to work also achieved a very good result 
(score of 3.05 out of 4). 

The best overall satisfaction 
index seen in the last seven 
editions of Grupo Antolin’s 
workplace climate survey
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strategic human resources 
Plan; our compass

the Strategic Human Resources Plan 2018-2022 defines 
Grupo antolin’s strategic lines and commitments in 
relation to the personal and professional development 
of everyone forming part of the company. true to the 
“think globally, act locally” motto, this global framework 
is based on a common foundation that draws on the 
company's values, although each regional division can 
adapt its policies and systems to the specific features of 
that country.

strateGic lines and coMMitMents in the strateGic huMan resources Plan

DIGITALIZATION 
AND RELIABILITY 

- TOOLS

success factor

saP hr

ers. e-request

Business intelligence

OCCUPATIONAL 
HEALTH AND 

SAFETY

Zero 0.0.

security. it´s in 
your hands

think about 
your health

PROFESSIONAL 
DEVELOPMENT

corporate training

dual vocational 
training

DIVERSITY AND 
INCLUSION

corporate diversity

MANAGEMENT 
OF VALUES

Performance 
Management 
system

elementary Working 
units  uet

MOBILITY

Global Mobility

MANAGEMENT, 
ATTRACTION 

AND 
RETENTION 
OF TALENT

employer branding

industrial talent

Young talent

extraordinary leader

Mobility Grid

successions Plan

REMUNERATION

total remuneration 
Model

Glocal strategy

customized strategic 
objectives 

Profile of the workforce
as of december 31, 2020, Grupo antolin’s team was 
made up of over 26,600 professionals, distributed 
geographically across 26 countries.

< 25 years Between 
25 and 40

> 40 years

Men
1,107

Women

total

Permanent 
contract

7,962
7,001

4,7044,286

12,248
11,705

668

Men Women

9,932
16,709

37.3%

62.7%

distribution by age

distribution by gender

Men Women

9,454

224

25,041 Permanent

707 temporary

15,587

483

97.69%

97.60%

96.99% 97.25%

2.75%
3.01% 2.31%

distribution by contract type

1,775 1,649

11,940
11,452
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Profile of the workforce

Geographical distribution 
of the workforce

Promotion of technology-
related employment

safety: everyone’s commitmentManagement approach

Occupational health and safety

COUNTRY

argentina

austria 

Brazil

china

czech republic

France 

Germany

hungary

india 

italy

Japan

korea

Mexico

Morocco

Poland

Portugal

romania

russia

slovakia

south africa

spain

thailand

turkey 

united kingdom 

u.s. 

vietnam

*data on the geographic distribution of the workforce are provided based on the financial reporting perimeter: the scope of the data 

reported includes all the plants in which Grupo antolin has a stake, including those companies accounted for by the equity method.

2020

122

495

609

2,785

2,143

960

1,850

347

792

110

13

6

4,178

216

277

260

1,031

149

972

325

2,747

172

832

1,292

3,947

11

in line with its strategic commitment to innovation and 
the transformation of industry professionals, Grupo 
antolin promotes highly qualified and high quality 
technology-related employment.

aware of the importance of this issue for its 
stakeholders, as can be seen in its materiality 
analysis, Grupo antolin is working to guarantee 
the health, safety and well-being of the people 
who work for and provide their services at the 
company.

To do this, the company is following an approach 
based on:

reducing to Zero the number of occupational 
accidents and professional illnesses among the 
workforce

universalizing the values of health and safety 
through:

 n Occupational Health and Safety Policy.

 o 4 new centers certified in 2020 with the 
management system based on the iso 
45001:2018 standard: 41 certified in total.

 o in 2020, 49% of employees are covered by 
certificates of excellence in occupational 
health and safety management.

 n Healthy Company Program: dedicated to 
promoting health and well-being both in 
the workplace and out of it.

 n Operational control in the field of risk 
prevention in tasks classified as hazardous.

 n Promotion of responsible mobility.

 n Safety in the supply chain with training 
and coordination tasks. in spain, suppliers 
are approved by the occupational health 
and safety department.

safety can only be understood as a collective 
responsibility. this is why each and every person who 
forms part of Grupo antolin must:

 n strive to create a pleasant and respectful work 
environment.

 n take care of their health.

 n seek a safe environment, complying with and 
enforcing the occupational health and safety 
standards and measures.

 n responsibly use the company’s resources and 
facilities no matter where the work is performed.

in 2020, there was a significant reduction of 27.67% in 
the accident rate, which represents a decrease in the 
Frequency Index.

1,647 
employed in technology-
related jobs.

1,522 
engineers around the 
world, 389 in spain.

48.79% 
of the workforce in spain, 
working on technology-
related issues. ohsas 18001/iso  

45001 certificates 

Workforce covered by the ohsas 
18001/iso 45001 certificate 

Work-related accidents and 
occupational diseases with sick leave 

Fatal accidents

Frequency index: (Work-related  
accidents and occupational 
diseases with sick leave/no. of 
hours worked) x 1,000,000

severity index: (number of days 
lost due to work-related accidents 
and occupational disease/
hours worked) x 1,000

2020

41

49

176

0

3.66

0.25

unit

no.

%

no.

no.

no.

no.
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Management, retention 
and attraction of talent

Professional training 
and development

companies need the best professionals if they are to 
successfully compete in the knowledge economy of 
the 21st century. Grupo antolin, in keeping with its 
strategy based on sustainable innovation, seeks quality 
talent, capable of contributing their ideas, skills and 
commitment to the projects the company is running 
to shape the mobility of the future. this is without ever 
losing sight of the company’s DNA: its values. 

Grupo antolin is working to strengthen its image and 
reputation as an employer throughout the world so 
that it can attract the best professionals wherever they 
are. the company believes in its teams; it constantly 
empowers and motivates them to always offer the best 
of themselves. With that spirit, Grupo antolin dedicates 
significant effort to cultivating the leadership skills 
of its employees so that the good leaders of today 
can become the excellent leaders of tomorrow. it also 
closely follows the evolution of the performance of all 
its teams through a management system based on two-
way communication between employer and employee.

another important area of action lies in the internal 
promotion of talent. the company is always looking 
internally and seeking employees who are performing 
well in their current positions to fill needs in other 
areas. as one would expect at a multinational company, 
this commitment extends beyond the borders of each 
country, with temporary mobility opportunities in 
certain situations. 

the automotive sector is experiencing a process of 
disruptive change and the same thing is happening to 
the people working in it. trends such as automation, 
robotization and digitalization are transforming 
human capital at all levels: from manual tasks to 
decision-making and team management, not forgetting 
recruitment formulas, performance assessments and 
internal communication. 

aware of this unstoppable process, one strategic line for 
Grupo antolin’s human resources department includes 
adapting the skills and roles of employees to the new 
ways of working (reskilling and upskilling). to do this, 
the company promotes:

 n collaborative group work to reflect on and analyze 
new trends.

 n lines of work to improve the digital skills of the 
company's professionals.

 n digitalized approach to implement the different 
learning itineraries through the cloud technology 
tool already implemented in the organization 
(success Factors).

in 2020, Grupo antolin also joined the Upskilling4future 
project, led by Forética in spain together with JP Morgan 
and csr europe and dedicated to analyzing the needs of 
the new professions and skills in each sector. 

TALENT WITH VALUES

Being the best professional is necessary but 

not sufficient. Grupo antolin looks for the best-

trained professionals on the market who are 

also exemplary in their behavior. leadership 

through the utmost respect for the values   is an 

undeniable priority for the company and this is 

reflected in its sustainability Master Plan within 

the sustainable culture line.

as part of this commitment, since 2019 Grupo 

antolin has been recognizing its employees 

who best embody the principles of the company 

with the Values Awards. the second edition was 

held in 2020 with increased participation (610 

nominations compared to 474 the previous 

year) and the conviction that the spirit of Grupo 

antolin is more necessary today than ever. 

Mobile Production System: connected people 
for a truly smart factory. this project aims to 

respond to the challenges and opportunities 

arising from the digitalization of the industry 

and its direct relationship with the workforce. 

the initiative covers the digitalization of all 

daily activities in a production plant to improve 

efficiency and speed up decision-making on the 

ground, strengthen the training of operators and 

promote autonomous and digital management. 

it is already in operation at more than 18 
factories and more than 6,000 people use this 
system. 

Digitalization of the human resources function. 

it is worth mentioning the global projects to 

increase the efficiency of the human resources 

management systems and the redefinition of 

the performance management process. Progress 

also continues to be made in consolidating the 

saP success Factors recruiting and success 

Factors training technology modules, allowing 

relevant information to be obtained in real time.

DIGITAL TRANSFORMATION: 
A PRIORITY FOR GRUPO 

ANTOLIN
Management approachManagement approach
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Diversity and equal 
opportunities

Grupo antolin is committed to training in different 
formats: technical, 4.0 and in skills for all of the 
company’s professionals. in 2020, over one million 
training hours were given, an average of 37 per employee. 
as a consequence of the situation experienced over the 
last year, the company has made progress in online 
training for all employees through the collaborative 
Microsoft teams platform. convinced that this approach 
is also necessary in periods of normality, Grupo antolin 
is working on integrating this platform into its training 
management tool (People First) to provide employees 
with faster and easier access to its training in all other 
centers and countries. 

at the same time as creating training itineraries for its 
professionals tailored to their position and performance, 
the company is also working to develop new talent. thus, 
it is strengthening skills in new technologies, especially 
those vital to the future of Grupo antolin, such as those 
in the areas of advanced electronics and lighting. this 
commitment also contributes to the employability of 
young people. 

 n Dual Training Program in Automotive Electronics, 
co-developed with Instituto Tecnológico de 
Castilla y León (Technological Institute of Castille 
and León) in Spain.. this was created with the 
purpose of attracting and developing young talent 
and training professionals highly qualified in 
automotive electronics.

 n Different Dual Training initiatives in Germany, 
Spain and the United States. as an example of 
these training programs, the company offers a 
dual Masters in industrial Processes in partnership 
with the university of Burgos. it has a pioneering 
dual vocational training center, located in Burgos, 
to teach about the company’s own technologies in 
a very practical manner.

the promotion of diversity constitutes one of Grupo 
antolin’s great strengths. the company understands 
this concept as the recognition and integration of the 
different dimensions of diversity (age, gender, nationality, 
culture, sexual orientation and social origin) into the 
management of work teams. starting from this basic 
premise, diversity runs through all decisions relating to 
the direction and management of professionals within 
the group's set of divisions, as set out in Grupo antolin’s 
code of ethics and conduct.

adapting this commitment to the reality of each country 
and company allows Grupo antolin to identify risks and 
opportunities and respond to them with plans tailored 
to the particular needs of each territory, without losing 
sight of the common objective of contributing to the 
positioning and good performance of the company. 

real integration and inclusion

the rejection of all forms of discrimination, direct or 
indirect, is a guiding principle for Grupo antolin's actions. 
however, the company is aware that in current times this 
is no longer enough and companies must actively work to 
ensure the integration of all people based on their skills 
and values, regardless of any personal characteristics. 

in Grupo antolin's day-to-day operations, this belief 
applies to all areas of people management. From the 
recruitment, selection and promotion processes, carried 
out under identical conditions for all candidates thanks 
to tools such as the use of the blind curriculum; to the 
implementation of measures for the employment of 
people with different abilities and for equality between 
men and women. 

Inclusion and management of people 
based on professional skills and values.

to sdG 5-Gender equality. Between april 

2020 and March 2021, Grupo antolin has 

been part of a project seeking to speed 

up female representation and leadership 

in the business world through different 

actions, such as performance analysis, 

workshops to develop skills, dialog with 

local stakeholders and participation in 

international events. 

 n improving the diversity and equal 
opportunities criteria in the process for 
selecting members of the Advisory Board. 

two women joined in 2020, achieving 

parity in this corporate body.

 n People First Diversity & Inclusion Team: 

this new project was developed in 2020 

for future implementation in the united 

states and has three purposes: to generate 

awareness about how cultural differences 

can affect people in an organization; to 

motivate participants to rethink their 

attitudes towards others; and to identify 

diversity problems within the company. 

the promotion of diversity will be 

channeled through committees formed by 

the employees themselves. 

 n Participation in the “Target Gender 
Equality” initiative, driven by the united 

nations Global compact to contribute 

there are many initiatives promoted by Grupo antolin in this field, some stand out for 
their ambition and potential to generate real change within the company.

DIVERSITY AND EQUALITY 
LEADING BY EXAMPLE

TRAINING HOURS IN 2020, 
37 PER PROFESSIONAL

+1M

Management approach

Professional training and 
development (cont.)
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GOOD PRACTICES 2020

Stakeholders involved

Labor relations Recognitions as a 
great employer 

as part of Grupo antolin’s commitment to the labor 
standards in the countries where the company operates, 
the group recognizes and defends the freedom of 
association and the effective recognition of the right of 
all employees to collective bargaining. 

the company ensures that communication with the 
unions and/or worker representatives is effective and 
respectful and establishes communication channels 
with the unions present at the company's plants. 

argentina

austria 

Brazil

china

czech republic

France 

Germany

hungary

india 

italy

Japan

korea

Mexico

100%

0%

0%

94%

0%

0%

21%

100%

9%

0%

100%

100%

0%

0%

100%

100%

6%

100%

100%

79%

0%

91%

100%

0%

0%

100%

Morocco

Poland

Portugal

romania

russia

slovakia

south africa

spain

thailand

turkey 

united kingdom 

u.s. 

vietnam

100%

100%

0%

0%

100%

39%

0%

0%

0%

0%

43%

81%

100%

0%

0%

100%

100%

0%

61%

100%

100%

100%

100%

57%

19%

0%

the entire Grupo antolin workforce has access to a 
channel for direct participation through joint meetings 
of the management and employees. in this way, 100% 
of the workforce is represented. in addition to this 
channel are those that recognize the different collective 
agreements through particular committees.

those companies not covered by a collective bargaining 
agreement, pact or instrument at a business, sector, local, 
regional, national or international level, are covered by 
the current legislation and regulations.

Mobile Production System
connected people for a truly smart factory, to respond 
to the challenges and opportunities related to the 
digitalization and automation of the industry and its 
direct relationship with the workforce. 

the project, carried out in partnership with a start-up, 
covers the digitalization of all the daily activities of a 
production plant to improve efficiency and speed up 
decision-making on the ground, strengthen the training 
of operators and promote autonomous and digital 
management.

Percentage of professionals covered by collective 
agreements and labor legislation by country

in 2019, Grupo antolin was in eighth 
position for the industrial sector in the 
Merco ranking of companies that best 
attract and retain talent.

Grupo antolin, the only company from 
the sector in the actualidad económica 
ranking of the best companies to work 
for.

Stakeholders involved

SDG

eMPloYees

OF GRUPO ANTOLIN’S 
WORKFORCE IS COVERED BY 

COLLECTIVE AGREEMENTS

BY THE EMPLOYMENT 
LEGISLATION IN 
EACH COUNTRY

69%100%

Management approach

Sustainability Master Plan

4.5. COMMITTED TEAM

Promotion of the retention and attraction 
of diverse and differentiating talent
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5.4 
OUR SUPPLY CHAIN

Maintaining an efficient and sustainable supplier network 
is one of the decisive factors behind Grupo antolin’s 
growth. the company involves its entire supply chain in the 
commitments and policies that have made it a benchmark 
for good governance within the sector. 

Grupo antolin’s relationship with its supply chain is 
underpinned by a sustainable, robust and effective 
management system, which is based on:

supplier manual

defines the commercial relationships between Grupo 
antolin and its suppliers and ensures that those who form 
part of its supply chain meet the standards required by 
the company. the supplier must accept this document 
in order to be classified as “active” on the company’s 
supplier panel. the supplier also guarantees compliance 
with the supplier manual by its own employees. 

code of conduct for suppliers

extends the values, policies and processes governing 
Grupo antolin’s activity to the suppliers with whom 
it works. this document forms part of the company’s 
comprehensive sustainability policy and guarantees 
its commitment not only to the current national and 
international legislation, but also to the universal 
declaration of human rights, the conventions of the 
international labor organization (ilo), the Guidelines 
of the organization for economic cooperation and 
development (oecd) and the principles contained in 
the united nations Global compact. it is also mandatory 
for the employees of Grupo antolin’s suppliers. 

Buy one Portal

ensures that the supply chain has access to reliable, up-to-
date and standardized information. thanks to this portal, 
Grupo antolin’s customers can find details of suppliers in 
relation to the esG criteria, which provides added value in 
terms of meeting their own sustainability requirements. 

Monitoring the supply chain 
through the self-assesment 
questionnaire (saQ).

this evaluates the position of the supply chain in terms 
of sustainability, thus allowing the company to identify, 
measure and manage risks related to esG criteria present 
throughout the supply chain. these sustainability criteria 
follow the recommendations defined by the original 
equipment Manufacturers (oeM), which are in turn driven 
by the main global initiatives in the sector on matters of 
sustainability: drive sustainability and automotive industry 
action Group (aiaG).

review and integration of the 
sustainability requirements into 
procurement procedures

thanks to the results of the assessment contained in the 
saQ, Grupo antolin can identify the global esG risks in its 
supply chain, as well as those specific to each supplier.

Responsible supply chain

2019 2020

Purchase volume of direct material (Free, imposed and intercompany) €3,368m €2,517m

Purchase volume of direct material (Free and imposed) €2,692m (1) €1,927m

% expenditure on local suppliers 
(active suppliers of direct material) 49% 47%

number of direct material suppliers 2,918 (2) 2,830

number of new suppliers contacted regarding esG 1,584 1,612

number of suppliers undergoing an esG assessment process 845 984

% esG monitoring in the supply chain 100% 100%

number of suppliers assessed in esG matters 923 1,466

esG: environmental, social and Governance

(1) since 2019, data that comes from intercompany purchases has been excluded from the scope of the Purchase volume of direct Material 
reported. intercompany purchases are those made between Grupo antolin companies. 

(2) since 2019, the scope of the suppliers to be assessed has been focused on the most significant, the active suppliers of direct Material. these 
suppliers are those that bill continuously throughout the year as they are in active projects. 

application of the oecd’s due 
diligence for mineral supply 
chains in areas affected by conflict 
or representing a high risk

Monitoring the risk of human rights violations in the 
supply chain linked to conflict minerals is a priority for 
Grupo antolin.

Management approach
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ethical management: 
conflict-free minerals

Resilience and adaptation to 
changes in its environment

in addition to the risks inherent in the supply chain, 
against which Grupo antolin deploys effective measures 
and tools supported by the international bodies, in 2020 
the company had to deal with the united kingdom's 
exit from the european union. Grupo antolin drew up a 
strategy to reduce the possible risks from future scenarios 
that could arise during the exit process and to keep its 

stakeholders informed at all times. the actions were 
taken through a multidisciplinary team coordinated 
worldwide, which continues to monitor the evolution 
and possible impact of the new trading relationship 
between the united kingdom and the european union.

For Grupo antolin, ensuring the strictest respect for 
Human Rights at all points of the supply chain is an 
absolute priority. the main risk in this regard is in the 
extraction, trading, handling and exporting of minerals 
from conflict-affected or high-risk areas. Grupo antolin 
has its Conflict Minerals Policy, which explicitly includes 
its commitment to work only with companies that share 
Grupo antolin's respect for human rights, business 
ethics, fair and respectful working conditions and 
environmental responsibility.

the company applies the steps established by the oecd 
to perform due diligence in the responsible supply of 
minerals from these areas:

 n keep the conflict Minerals Policy up-to-date and 
accessible to the public.

 n appoint a specific multicultural and 
multidisciplinary work team on conflict minerals. 
the team, led by the sustainability department, has 
purchasing, sales and engineering representatives 
from global projects.

 n identify the suppliers that supply Grupo antolin 
with the main conflict minerals, which are 
tungsten, tantalum, tin and gold (3tG). Processes 
and mechanisms are applied to these suppliers 
to identify whether or not they comply with the 
oecd requirements.

 n integrate the responsible Minerals initiative (rMi), 
an alliance of which Grupo antolin is a member, 
dedicated to promoting the intersectoral work 
of the responsible Minerals assurance Process 
(rMaP).

in 2020, 98% of the 179 suppliers identified as suppliers 
of products with conflict minerals submitted their 
conflict Mineral reporting template (cMrt) correctly, 
compared to 64% the previous year. in terms of the 
mineral foundries and refiners present in the supply 
chain, 90% are suitable as collaborators according to 
the criteria of the responsible Minerals initiative (rMi).

179 
suppliers 
identified

98% 
submitted their 
conflict Mineral 
reporting template. 
64% the previous year.

90%  
of foundries or 
refiners are suitable 
as collaborators.

 

GOOD PRACTICES 2020

Be everywhere by GA
With the reopening of the factories after lockdown, an 
augmented reality solution called “Be everywhere by 
Ga” was deployed to respond to all the needs arising 
from the crisis caused by covid-19, allowing connection 
from any android device, ios device or Pc. thanks to this 
solution, both internal users and suppliers are offered 
great versatility and ease of use.

the solution was developed jointly with the technolo-
gy partner keyland and is already implemented and in 
operation at 28 plants and at over 20 suppliers who pro-
vide services through this tool.

Stakeholders involved

SDG

suPPlY chain



66 W e  a r e  l e a d e r s  i n  s u s t a i n a b l e 
m o b i l i t y

The mobility of the future will be sustainable or it will not 
exist. This is recognized by the European Union and the 2030 
Agenda, and it is the same for Grupo Antolin. The company 
not only responds to this mandate and bases its business on 
a firm commitment to sustainable development, but also 
actively contributes to generating a positive lasting impact on 
each of its stakeholders and in all the environments in which 
it operates. The future is being built on the present.
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6.1 
OUR ENVIRONMENTAL STRATEGY

Management approach
Grupo antolin understands environmental management 
from a holistic perspective with a clear objective: to 
measure and minimize the environmental impact of all 
phases of activity, following an approach based on life 
cycle analysis. 

the Environmental Commitment element of Grupo 
Antolin’s Sustainability Master Plan provides resources 
for waste management, reducing consumption, 
improving energy efficiency and management, as well 
as for running social awareness initiatives. 

Grupo antolin follows the conventions and guidelines 
established in the Global Compact (Principles 7, 8 and 
9) and in the Carbon Disclosure Project (CdP Climate 
Change&Water disclosure Project), and has different 
policies and tools for managing and measuring their im-
pact:

 n Environmental and Energy Policy. reviewed in 
2020 to align it with the sustainability master 
Plan, it includes, as a new feature, the promotion 
of renewable energy and the extension of Grupo 
antolin’s sustainability commitments to the supply 
chain through the Code of Conduct for suppliers. 

 n Environmental Management System (EMS) and 
Energy Management System (EnMS). Certified by 
the iso 14001 and 50001 standards, respectively. 
these systems allow us to identify the specific 
risks and opportunities of each company. each 
year, the companies identify and assess their main 
environmental impacts, as well as the significant 
uses of energy, and establish improvement 

programs in each case.

 o ISO 14001:2015 Standard, on which the ems 
is based, implemented at the headquarters, 
in the industrial points with the greatest 
environmental impact and in some 
assembly and sequencing centers (Jit).

 o 50001:2018 Standard, on which the enms is 
based. seven spanish plants have achieved 
this certification since its launch in 2019.

 n Green Program. Corporate environmental 
improvement program aimed at reducing  
electricity consumption, the main source of 
emissions, as well as reducing the generation 
of non-hazardous waste. it establishes annual 
reduction targets for each item, calculated 
individually for each plant. since 2019, the 
calculation has been based on the sales figures of 
the various companies, rather than on production 
figures. With this new criterion, a corporate  
target of reducing Co2 emissions as a proportion 
of sales can be established. 74 companies were 
included in 2020.

95 7
buildings and production 
centers certified by iso 14001

european centers 
certified by iso 50001

+100
people dedicated to the prevention of 
environmental risks at Grupo antolin

Prevention of environmental risks
until the end of 2020, Grupo antolin had a corporate environment department, made up of one person and two 
corporate auditors qualified for various management systems. However, and as a sign of Grupo antolin’s commitment 
to the increasingly demanding expectations of its customers, investors and society regarding the protection of the 
environment, these resources have been integrated into the new Sustainability Department, reporting to the ethics, 
Corporate Governance, Compliance and Csr Committee. 

in its commitment to preventing pollution, Grupo antolin applies the precautionary principle, emanating from the 
environmental Policy, to all stages of its activity, including measuring its environmental impact in the design of 
products, their manufacturing and the end of their useful life. Grupo antolin’s activity within the european union 
is also covered by civil liability insurance, which includes various covers related to environmental impact, provided 
that the cause is accidental, sudden and unexpected.

supply chain aligned with the environmental goals

responsibility and commitment to sustainability do not end with Grupo antolin's activity. all its suppliers are obliged 
to meet the company’s requirements, including those of an environmental nature, as set out in the Supplier Manual 
(available on the Grupo Antolin supplier portal).

through the Code of Conduct for Suppliers, Grupo antolin rolls out its environmental, social and good governance 
commitments to its top-level suppliers, urging them to adopt these principles and apply them in their supply chain. 
respect for the code is a factor in the selection of suppliers and the control of procurement management. its application 
is regularly assessed.

2019 2020

suppliers assessed in esG matters 923 1,466

https://www.grupoantolin.com/es/portal-de-proveedores/bienvenida
https://www.grupoantolin.com/sites/default/files/files/I-MP2-A_Supplier_Code_of_Conduct_r0.pdf
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6.2 
COMMITTED TO FIGHTING 
CLIMATE CHANGE
management approach 

Grupo antolin is working to become a leader in business 
for its respect for the environment, its contribution to 
the fight against climate change and its support for the 
transition towards a low carbon economy. the company 
seeks to minimize its impact on the environment, 
optimize processes in all areas and develop innovative 
sustainable solutions, anticipating the market and even 
the environmental protection legislation. 

the framework to achieve these objectives is defined 
in the 2018-2021 Sustainability Master Plan, with it 
Grupo antolin aims to contribute to the sustainable 
development Goals and includes four main lines of 
action: 

Fight against 
climate change

strategy and promotion 
of the circular economy

Partnerships to promote 
sustainability

sustainable financing 
strategy

Transition towards a 
low carbon economy
all of Grupo antolin’s processes (acquisition of raw 
materials, manufacturing, storage, shipping) are 
optimized to reduce polluting emissions. the production 
activity is carried out at “Just in time” plants and 
production centers located in the vicinity of its customers 
in the 26 countries.

although Grupo antolin is not directly responsible 
for vehicle emissions, it contributes to mitigating 
their impact by systematically reducing the weight of 
components through innovation and the development 
of new materials.

 n Use of structural foaming in the manufacture of 
interiors. the result is a lightweight and stronger 
internal structure in combination with an outer 
layer that is pleasant to the touch and on the eye.

 n development of composite materials with 
different types and lengths of reinforcing fibers and 
development of the technologies required for their 
processing.

Cars with lightweight components 
manufactured by Grupo Antolin in 2020 
will have emissions reduced by

27,000 t of Co2
throughout their useful life

Grupo antolin’s commitment to using renewable energy 
in recent years is significant and it is worth mentioning 
the commissioning of four new photovoltaic energy 
facilities, one of which is at the headquarters in burgos, 
in 2020.

See Best Practice 2020.

in its processes, progress is also being made in the 
objective to reduce other aspects of pollution:

 n Noise pollution. the companies measure noise 
emissions to the outside in accordance with the 
legislation in force in each country. if a breach is 
detected, they implement corrective measures.

 n Other emissions. nox and sox emissions mainly 
come from the burning of fossil fuels, which are 
low in sulfur so the sox emissions are lower. Grupo 
antolin carries out preventive maintenance of 
the combustion boilers to reduce nox emissions. 
in terms of the gases used in cooling and fire 
extinguishing services, the facilities are checked to 
verify the absence of leaks and ensure compliance 
with the legislation in each country.
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Carbon footprint

KPI (UNIT/SALES) 2019 FIGURES 2020 FIGURES

Greenhouse gas emissions by direct consumption of energy 
(scope 1) (tn of eq Co2/millions of €) (1)

6.82 6.42

Greenhouse gas emissions by consumption of electricity 
(scope 2) (tn of eq Co2/millions of €) (1)

44.22 47.23

INDICATOR (UNIT)

Generation of renewable energy (kWh) (2) 465,378 1,347,151

Greenhouse gas emissions by direct consumption of energy 
(scope 1) (tons of eq Co2) (1)

37,707 29,910

Greenhouse gas emissions by consumption of electricity 
(scope 2) (tons of eq Co2) (1)

244,481 196,289

Greenhouse gas emissions avoided by energy generated at its own facilities (tons of 
eq Co2) (1)

535 575

(1) energy, emissions and non-hazardous waste figures correspond 96.25% (by aggregate sales) to Grupo antolin’s industrial centers and assembly 
and sequencing centers (including the headquarters).
(2) the renewable energy generation (sale) figures correspond to the electricity generated in the Grupo antolin headquarters, which is fed into 
the electricity distribution network

note: the variations between 2019 and 2020 are due to the stoppage of activity of the companies within the scope of the report.

Waste management

INDICATOR (UNIT)

non-hazardous waste (t) (1) 104,845 67,383

Hazardous waste (t) (3) 4,536 3,510

KPI (UNIT/SALES)

non-hazardous waste (t/millions of €) (1) 18.96 15.49

Hazardous waste (t/millions of €) (3) 0.820 0.822

Main environmental indicators

 energy management

INDICATOR (UNIT)
2019 

FIGURES
2020 

FIGURES

direct consumption of energy (Gwh) (1) 175.32 147.42

indirect consumption of energy (electricity) (Gwh) (1) 594.37 497.46

Generation of renewable energy (sale) (kWh) (2) 465,378 522,041

renewable energy (self-consumption) (kWh) (4) - 821,072

KPI (UNIT/SALES)

direct consumption of energy (mWh/millions of €) 31.71 33.87

indirect consumption of energy (electricity) (mWh/millions of €) 107.50 114.29

reduced consumption of raw materials 

INDICATOR (UNIT)

Consumption of plastic pellets (t) 124,272 90,534

Consumption of polyol/isocyanate (t) 29,249 19,619

KPI (UNIT/SALES)

Consumption of plastic pellets (t/millions of €) 22.0 22.9

Consumption of polyol/isocyanate (t/millions of €) 6.0 5.4

(3) Hazardous waste figures correspond 94.35% (by aggregate sales) to Grupo antolin’s industrial centers and assembly and sequencing centers 
(including the headquarters). 
(4) data on renewable energy generation and emissions avoided correspond to 4 centers that represent 1% (by aggregate sales) of Grupo 
antolin’s industrial centers and the Headquarters.
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Sustainable and responsible 
use of materials
as a leader in the manufacture of vehicle interiors, Grupo 
antolin feels that it has a responsibility for participating 
in and promoting the circular economy. the company 
endorses the “do more with less” motto and supports its 
customers in achieving this objective.

With innovation as its best ally, Grupo antolin is following 
a strategy aimed at minimizing the environmental impact 
of its products, processes and services throughout the 
life cycle. the Corporate management model contains 
the measures that must be followed by all technical 
development Centers to ensure this reduction.

 

Carbon footprint

Grupo antolin has an internal application for reporting 
environmental data, to calculate greenhouse gas 
emissions by direct consumption of energy (scope 1) and 
consumption of electricity (scope 2). the calculation is 
based on the methodology published by the organization 
Greenhouse Gas Protocol.

taking a step further in measuring its carbon footprint, 
in 2020, the company launched a pilot project to monitor 
scope 3 emissions at five european plants. 

the calculation of greenhouse gases derived from 
transport, including everything from the extraction of 
fuels to the consumption of vehicles used to transport 
goods, is based on the un16258 standard.

this project marks the starting point for progress with its 
gradual application in the rest of Grupo antolin's plants.

energy efficiency

Grupo antolin is committed to the continuous 
improvement of its energy efficiency through the use of 
renewable energies or the generation of electricity for 
self-consumption. See Best Practice 2020.

in 2020, energy consumption has been lower due to the 
decreased activity in the pandemic during the first six 
months of the year: lower consumption together with 
less activity in those months explains the reduction in 
total energy consumption, while the indicators showing 
the performance in relation to sales increased compared 
to 2019.

Campaigns to control 
and repair water leaks.

improved product structure to minimize 
material waste, reducing waste generation.

Campaign to control 
leaks of compressed air.

replacement of equipment with more efficient 
ones, mainly lighting systems with led 
technology, variable compressors and chillers.

21 energy audits at 16 european plants 
carried out between 2015 and 2020.

Technological innovation to support the Circular Economy

novaform®

this technology facilitates the processing of thermoplastic materials, increasing the proportion of recycled material of 
post-industrial origin that can be reused in the manufacturing of vehicle interiors.

Coretech®

range of technical materials that offer excellent noise insulation and damp-protection properties. these materials 
are manufactured with overheads scrap parts.

sustainability From start to FinisH
-

-

-

-

research and 
development 
of materials 
from renewable 
and natural 
sources, such 
as ebú, made 
of bamboo 
fibers (see best 
Practice 2020 
- Chapter 3).

integration 
of the 
technological 
content of 
products 
to prolong 
their value.

the most 
demanding 
technical tests 
to guarantee 
the optimal 
performance of 
the components 
throughout 
the life of 
the vehicle.

Life Cycle 
Analysis 
(LCA) of some 
components: 
window 
regulator 
mechanisms 
made of light 
magnesium 
alloys; interior 
pillars of natural 
fiber-reinforced 
composites, 
fabrics to cover 
parts made from 
bamboo fibers.

Creation of 
the company 
asH for the 
management of 
waste from the 
manufacturing 
of overhead 
trims at the 
spanish plants.

reduced consumption of raw materials

the acquisition of raw materials for manufacturing components is optimized to minimize its environmental, 
economic and energy impact.

Figures are provided for the two main families of raw materials for the following reasons:

 n Polyol Isocyanate. Polyurethane foam is used in the manufacturing of overhead trims for vehicles and it is 
produced from two chemical components: polyol and isocyanate. a total of 35 companies use polyol and 
isocyanate. 

 n Plastics. Plastic pellets are widely used to manufacture multiple parts, from instrument panels, door panels, 
pillars, and other small parts or subcomponents for sunvisors, window regulators, lighting parts, etc. a total of 
37 companies manufacture plastic parts by injection.

moreover, it should be noted that water consumption does not represent a relevant impact of Grupo antolin's activity. 
it was 904,387 m3 in total in 2020, 211.67 m3/million euro of sales.

-

https://ghgprotocol.org/
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Partnerships for sustainability 
the fight against climate change requires cooperation and collaboration. With this spirit, Grupo antolin weaves 
alliances with external organizations that reinforce its commitment.  

Climate Change Cluster

led by Forética, this leading 
business platform on climate 
change involves 58 companies. its 
objectives include promoting the 
leadership of the private sector in 
climate matters and highlighting 
good practices, facilitating dialog 
between companies and acting 
as a spokesperson with public 
administrations. 

Circular economy 
action Group

initiative promoted by Forética, 
involving 12 member companies, 
with the aim of leading the transition 
of companies towards a circular 
economy model. in the 2019-2020 
edition, it worked on how to move 
toward a new plastics economy.

sernauto responsible 
business Committee

since march 2020, Grupo antolin has 
been a member of the Responsible 
Business Committee that sernauto 
(spanish association of automotive 
suppliers) has set up with the aim of 
promoting the implementation and/
or improvement of sustainability 
strategies in the committee’s 
member companies and share best 
practices.

Sustainable financing
the sustainable financing strategy is one of the lines 
of action in Grupo antolin’s sustainability master Plan. 
aware of the growing importance of esG criteria among 
the investment community, the company includes 
in its strategic plan actions aimed at contributing to 
sustainable development, as well as to improving the way 
in which information is offered about the main indicators 
demanded by investors and other stakeholders.

Protection of biodiversity
Grupo antolin’s activity has no significant impact on 
biodiversity, as can be seen in the materiality analysis 
carried out by the company.

 

GOOD PRACTICES 2020

Commitment to photovoltaic energy

in 2020, Grupo antolin went a step further in its 
environmental responsibility and commissioned four 
new photovoltaic facilities, one at its headquarters 
in burgos and the rest at three centers in india (Pune, 
maharashtra, Chakan and Chennai), with an installed 
capacity of 1,350 kW for self-consumption.

these facilities have contributed significantly to 
reducing the company’s carbon footprint in 2020: they 
have generated 1,347 mWh, about 8% of the total 
consumption of the centers involved, and have avoided 
the emission of 576 tons of Co2.

With the facility at the headquarters, Grupo antolin 
is progressing in its goal to turn it into a sustainable 
building. equipped with a pioneering photovoltaic 
facility since 2007, in the last four years the building has 
seen improvements to its energy efficiency, such as the 
use of led technology in the lighting system, the reuse 
of water in the cooling towers and the installation of a 
heat energy recovery system.  more information here.

Stakeholders involved

SDG

Sustainability Master Plan

soCiety

Customers

suPPliers

inVestors

4.2. ENVIRONMENTAL COMMITMENT

Fight against climate change.

https://www.sernauto.es/comision-de-negocio-responsable
https://www.sernauto.es/comision-de-negocio-responsable
https://www.grupoantolin.com/es/grupo-antolin-mejora-la-sostenibilidad-de-su-sede-central
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6.3 
COMMITTED TO 
SOCIAL PROGRESS
management approach

Grupo antolin is firmly committed to a business model 
that combines business success with the economic, social 
and environmental prosperity of society as a whole. this 
commitment starts with the company’s management 
bodies and feeds through to all the departments and 
employees that make up the company.

Published in 2020 as part of the management model, 
Grupo Antolin’s Sustainable Contribution model describes 
the way in which the company works with its environment 
and stakeholders to generate this value. Grupo antolin 
aims to enrich, develop and share this model through 
collaboration, contribution and innovation.

Contribution 
lines defined 
by Grupo 
antolin

scopes of 
action

intelligent and 
inclusive mobility

diversity and talent

social and 
environmental 
development

education and 
employability

innovation and 
entrepreneurship

sport, health and 
well-being

Contributing to social development is inherent in all 
the policies and guides underpinning Grupo antolin's 
actions, from its vision and values to the Code of Ethics 
and Conduct, the Corporate Social Responsibility Policy 
and the Sustainability Master Plan, which has shared 
value as one of its strategic lines.

Grupo antolin also follows the main reference 
frameworks in this field: 

 n the united nations universal declaration of 
Human rights.

 n agenda 2030: sustainable development Goals 3, 4, 
5, 7, 8, 9, 10 and 17.

 n the Principles of the united nations Global 
Compact. Principles 1 and 2.

 n the Guiding Principles of business and Human 
rights.

 n Children's rights and business Principles.

 n the united nations Convention against corruption.

 n OECD Guidelines for Multinational Enterprises.

 n OECD due diligence guidance for responsible 
business conduct.

 n iso 37001:2017 anti-bribery management systems.

 n uK bribery act 2010.

From the responsibility of the business 
to a responsible business
Grupo antolin understands its commitment as an active and voluntary contribution that looks far beyond the income 
statement, but without losing sight of economic performance. it not only analyzes the impact of its activity on the 
communities where it operates, but also works hard to reduce its impact and turn it into an opportunity for growth. 

in 2020, this commitment was stronger than ever with Grupo antolin's response to the health crisis. (See more in 
chapter 1-We are Grupo Antolin)

SOCIAL CONTRIBUTION (€) AT 12.31.2019 AT 12.31.2020

€ 476,317.80 € 601,280.94

by region

asia and africa € 96,052.86 € 151,274.81

europe € 326,725.32 € 426,124.35

south america € 3,867.38 € 826.40

north america € 49,672.24  € 23,055.38

by contribution type

donations and voluntary actions € 160,695.66 € 60,794.76

sponsorship and patronage € 315,541.35 € 345,572.01

emergency responses € 80.79 € 194,914.17

Per employee € 16.47  € 22.57

note: the quantitative figures are the result of the actions carried out by the companies within their local area in response to the main concerns 
in their most direct environment, together with those with a broader scope of action linked to the company's strategy. they do not include the 
investment made in training and innovation programs which are included in the different budget items for the departments responsible for their 
management.
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Creation of shared value
Grupo antolin identified three ways in which it creates 
shared value in its environment:

 n Promoting economic growth in the communities 
where Grupo antolin is present.

 n Promoting social development through 
collaboration with various bodies.

 n Protecting nature and the environment and 
ensuring the rational use of resources.

to this end, Grupo antolin actively listens to the needs 
of its stakeholders, with a special focus on regulatory 
bodies and society as a whole, particularly entities and 
organizations in the academic, environmental, industrial 
and social sectors.

Grupo antolin’s sustainable Contribution strategy is 
implemented internationally, although each company 
can adapt it to its country, and is intended to remain in 
place over the long term.

initiatives in 2020

sport, health and well-being

 n blood and plasma donation campaigns.

 n Grupo antolin en Forma sports Club to promote 
a healthy lifestyle for the workforce and their 
families. the activity was in-person until march 
and since then it has been carried out online. 

 n Grupo antolin sports Club for the 
children of employees in burgos.

 n together it’s possible. Various cancer 
prevention campaigns were carried out in 
collaboration with different associations 
and entities fighting cancer worldwide.

 n local initiatives to support people with disabilities.

innovation, education and employability

 n dual Vocational training (dual Vt) schools in 
Germany, spain, united states and mexico, adapted 
to the local regulations and situation, as well as 
the evolution of the pandemic in each territory.

 n dual masters in industrial Projects from Grupo antolin 
and the university of burgos. the training was adjusted 
to the safety rules imposed by the university at all times.

 n internship programs at companies. ongoing 
until the start of the pandemic.

 n Graduate scholarships and contracts 
for research assistants at the General 
Foundation of the university of burgos.

 n tertiary education bursaries south africa Program. 
study scholarships that were essential for young 
people without resources to complete their studies. 

social and entrepreneurial development

 n big food collection to support local food banks. this 
was carried out remotely, through online donations. 

 n 26th anniversary of the Christmas Competition. 
uniCeF was the partner company for the 2020 
edition, “a Fair opportunity for every Child.” the 
proceeds went to the purchase of vaccines.

 n Village upliftmen Program in collabo-
ration with Hand by Hand india.

 n “For a good cause”. the Christmas Charity 
auction, which traditionally auctions off gifts 
donated by suppliers, invited them to exchange 
their gifts for donations to the Food bank.

 n sponsorship of the FFl First lego league 
tournament to promote science and technology 
among children and young people.

 n relief funds for people and families 
in crisis in the united Kingdom.

 n Child protection initiatives. Global initiative for 
europe, north america and south america.

 n Polo+ (Polo Positivo): project acceleration program that 
seeks to promote entrepreneurship and develop the 
industrial fabric of burgos. Grupo antolin is part of the 
quintet of promoters of this pioneering initiative in spain 
to support a new generation of entrepreneurs making 
burgos a benchmark in technological development.

Partnerships for social progress
Pursuing economic, social and environmental prosperity is a goal that can only be achieved as a team. this 
philosophy, intrinsic to Grupo antolin's dna and values, can be seen in the large number of partnerships promoted 
by the company, including the many highlighted below.

Automotive Innovation

automotive 
industry 
association 
of slovakia

Presidency of 
sernauto, 
spanish association 
of automotive 
suppliers, the leading 
spokesperson in 
defining spanish 
industrial strategy.

member of the board 
of CoteC – Foundation 
for innovation that 
promotes innovation 
and technological 
cooperation among 
companies in order to 
contribute to economic 
and social development.



123 INTEGRATED REPORT 2020 6 We are leaders in sustainable mobility 124

FamilyBusiness

AcademicSustainability

bringing together leading 
family companies in 
their sectors, in order to 
promote the generation 
of wealth and creation of 
employment.

it is a committee member 
at the spanish Chamber 
of Commerce. sitting 
on several committees, 
Grupo antolin advises 
the administration on its 
plans for the sector and 
participates in drawing up 
legislative proposals.

sponsorship of the Chair 
of the Connected industry 
(iCai) of the Higher 
technical school of 
engineering at Comillas 
Pontifical university. 
this education initiative 
acts as a chain to convey 
the current vision of the 
automotive industry and 
its future challenges to 
future professionals in the 
sector. 

dual masters in industrial 
Processes management 
from the university of 
burgos and Grupo antolin.

Founding partner of the 
spanish Global Compact 
network, it is a member of 
the executive Committee, 
a multi-stakeholder body 
responsible for promoting 
the activities of the 
network and representing 
it at different forums and 
meetings.

Grupo antolin participates 
in the Climate Change 
Cluster, the social 
impact Cluster and the 
transparency, Good 
Governance and integrity 
Cluster.

responsible business alli-
ance-responsible mineral 
initiative 

CPa Circular Plastic 
alliance

diversity Foundation-
Charter of diversity

dual training Program in 
automotive electronics 
in collaboration with the 
technological institute 
of Castille and león (itCl 
- instituto tecnológico 
Castilla y león).

dual training in 
mechanical engineering 
in Germany, which 
combines practical 
training at antolin 
straubing with studying 
for the degree at the 
university of deggendorf.

 

GOOD PRACTICES 2020

Grupo Antolin and UNICEF, united 
for a better tomorrow

Public-private collaboration through partnerships is 
essential for overcoming the challenges of the future. 
Grupo antolin, aware of its role in the development and 
progress of society, wants to go further and leave its mark 
on future generations. it has collaborated with unicef 
since 2012, as a partner company in its campaigns, with 
the aim of helping to guarantee the rights of children and 
young people throughout the world.

another part of this commitment involves sharing values 
among all the professionals who form part of Grupo 
antolin and extending these to their close relationships. 
For this reason, Grupo antolin organizes a charity 
Christmas card contest every year for the children of its 
employees around the world. For every card received, the 
company donates an amount of money to causes such 
as fighting hunger or promoting education and health in 
different parts of the world. in 2020, thanks to the help 
of these children and their drawings, 27,100 children and 
young people were able to receive the measles vaccine. 

Stakeholders involved

SDG

Sustainability Master Plan

soCiety emPloyees

4.6. SHARED VALUE

The value of relationships
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The future is where our goals, ambitions and desires can 
be found. Grupo Antolin tackles all of these head-on and 
transforms them into real actions in the present day. There 
are no excuses: the time to write the future is now.  
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7.1 
OUR FUTURE VISION

The recovery is raising major challenges around 
the world, but also opportunities to come 
out of it stronger than ever. With the support 
of the European and national plans, the near 
future may drive the final establishment of a 
new, safer, more sustainable, smarter and more 
accessible mobility. In this context, Grupo 
Antolin is focusing its efforts on continuing to 
be a leader in competitiveness, productivity 
and technological leadership worldwide. 

as a result, Grupo antolin will continue to progress in the 
coming years in its strategy for the future with the aim of 
developing technological and sustainable solutions with 
high added value for the interior of the future vehicle. 

AGENDA 2030 EUROPEAN 
GREEN DEAL

INDUSTRY 4.0 & 
THE VEHICLE OF 

THE FUTURE

EXPANDING 
MARKETS

NEW EUROPEAN 
INDUSTRIAL 
STRATEGY

NEXT 
GENERATION EU 

FUNDS

Committed to
SUSTAINABILITY
today, tomorrow,
always

Real and tangible value
to accompany the 

STAKEHOLDERS
towards the future

INNOVATION to deal
with the 
transformation
of the sector

Continuous 
reinforcement 

of CORPORATE 
GOVERNANCE

to become 
stronger and 

more resilient

WitH our siGHts set on OPPORTUNITIES

ready 
For tHe 
FUTURE
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7.2 
MAIN SCOPES OF ACTION

to successfully embark on the path 
towards the future Grupo antolin 
aspires, the company is prioritizing 
some action areas, always framed 
within its strategic commitment 
to sustainable innovation as a 
decisive lever for present and future 
achievements.

aligned with sustainability 
and with agenda 2030

 n extension of the Sustainability Master Plan to 
2022, adapted to the current position of the 
environment, stakeholders and the company itself.

 n Progress in defining the objectives for 
the transition towards a low carbon 
economy and the circular economy.

 n response to the demands of the new 
European framework (european Green deal, 
new european industrial strategy, european 
union sustainable Finance action Plan).

innoVation for the 
transformation of the sector

 n launch of truly innovative projects with a 
high technology content focused on the 
interior of the more advanced, technological 
and sustainable vehicle of the future

 o Generation of stable innovation and advanced knowledge 
ecosystems in technical fields such as industrial design, 
advanced materials, electronics, sensors and physical 
optics.

 o digital transformation of processes to optimize aspects 
of industrial flexibility.

 o development of made-to-measure interior solutions 
and systems for the interior of more sustainable and 
competitive electric vehicles. research into aspects 
related to the energy and thermal management of the 
vehicle, improved feelings of holistic comfort and safety 
for health on board and the use of materials and surfaces 
with a minimal environmental impact.

CorPorate GoVernanCe to 
be stronger and more resilient

 n self-assessment of the board of directors and 
the board’s delegated Committees functioning.

 n review and updating of the regulations of 
the board and of the delegated Committees, 
adapted to the latest recommendations 
on good governance and sustainability.

31

42 supporting staKeHolders 
in moving forward

 n response to the increasingly demanding 
requirements of stakeholders in environmental, 
social and good governance matters.

 n transformation of the human capital 
into qualified talent in all professional 
categories and continuing to attract 
the best-trained professionals.

 n development of supply chains adapted 
to the “glocal” production model.
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8.1. 
ECONOMIC EFFICIENCY

spain: 4.5% Overheads & Trunk Trim: 37.2%

south America: 1.1%
cockpits & 
consoles: 16.8%

north America: 34.4% Lighting: 7.3%

Rest of europe: 46.0% doors & Hard Trim: 38.6%

Asia-pacific: 12.8%

Africa: 1.3%

TOTAL: €3,974.53m TOTAL: €3,974.53m

Other: 0.2%

sales by business unit 
percentage

sales by region 
By production country 
percentage

consolidated sales, by customer 
percentage

Grupo Antolin in Figures
 € million

20202020

consolidated
sales

consolidated
eBiTdA

investment 
(Tangible and 
intangible)

equity 
(Own Funds + ex-
ternal partners) 

consolidated 
average workforce 
(number)

consolidated
eBiT

profit 
attributed to 
Grupo Antolin

5,214.2

434.9

301.4

826.1

140.4

0.5

3,974.5

272.1

177.8

577.6

-25.6

-143.9

8.3

2.7

29,755

6.8

-0.6

26,671

2020 figures prepared in accordance with international Financial Reporting standards (iFRs-eU), applying iFRs 16

20202019

VOLKSWAGEN GROUP 22.1%
FIAT-CHRYSLER 11.4%

FORD MOTOR 10.2%
BMW GROUP 10.8%

TATA GROUP 7.6%
GENERAL MOTORS 6.9%

DAIMLER 8.1%

RENAULT-NISSAN 5.5%

JAPANESE CUSTOMERS (TOYOTA, HONDA, SUZUKI) 3.0%

PSA PEUGEOT CITRÖEN 3.5%
GEELY GROUP 3.4%

HYUNDAI-KIA 2.4%

CONSOLIDATED SALES 2020:
€3,974.53 MILLION

OTHER (various and associated companies) 5.1%

% 
of sales

% 
of sales
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RATIOS

BALANCE SHEET

2019 2020

FINANCIAL

Financial Leverage (net Financial debt / Own Funds) 1.11 1.54

indebtedness (net Financial debt / eBiTdA) 2.46 3.92

interest coverage (eBiTdA / net Financial expenses) 11.09 6.36

ECONOMIC

R.O.e. (profit after tax / Own Funds + external partners - profit for the 
year) 1.88% -18.58%

R.O.A. (Operating profit / Average Total Assets over 2 years) 3.79% -0.72%

R.O.i. (Operating profit / Average permanent capital over 2 years) 6.19% -1.15%

2019 2020

ASSETS

Goodwill 98.64 90.05

non-current assets 1,707.37 1,511.13

current assets 1,937.41 1,774.56

TOTAL ASSETS 3,743.42 3,375.73

ECONOMIC

net equity 826.09 577.59

non-current liabilities 1,539.93 1,517.40

current liabilities 1,377.40 1,280.74

TOTAL LIABILITIES 3,743.42 3,375.73

INCOME STATEMENT

2019 % 2020 %

net sales 5,214.22 100% 3,974.53 100%

Other operating income 133.29 2.6% 87.71 2.2%

TOTAL OPERATING INCOME 5,347.51 4,062.24

supplies -3,408.60 -65.4% -2,579.62 -64.9%

staff costs -1,007.48 -19.3% -815.95 -20.5%

depreciation and amortization expenses -294.45 -5.6% -297.69 -7.5%

change in trade provisions -1.65 0.0% -0.15 0.0%

Other operating expenses -634.38 -12.2% -481.87 -12.1%

Own work capitalized 139.48 2.7% 87.41 2.2%

PROFIT FOR THE YEAR FROM CONTINUING 
OPERATIONS 140.43 2.7% -25.63 -0.6%

Financial profit/loss -49.70 -1.0% -53.77 -1.4%

net impairment losses on non-current assets -35.26 -0.7% -36.91 -0.9%

Gain/loss on disposal of non-current assets and 
others -13.80 -0.3% -9.38 -0.2%

profit of companies accounted for using the equity 
method 0.73 0.0% 1.48 0.0%

PROFIT BEFORE TAX 42.41 0.8% -124.20 -3.1%

corporation tax -27.17 -0.5% -7.58 -0.2%

NET PROFIT FOR THE YEAR FROM CONTINUING 
OPERATIONS 15.24 0.3% -131.78 -3.3%

profit after tax for the year from discontinued 
operations 0.0% 0.0%

CONSOLIDATED PROFIT FOR THE YEAR 15.24 0.3% -131.78 -3.3%

profit attributable to non-controlling interests -14.78 -0.3% -12.16 -0.3%

PROFIT ATTRIBUTABLE TO THE PARENT COMPANY 0.46 0.0% -143.95 -3.6%

in € million

in € million
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2019 % 2020 %

CASH FLOW (Consolidated profit + Depreciation) 309.69 5.9% 165.91 4.2%

EBITDA 434.88 8.3% 272.06 6.8%

EBITDA without IFRS16 impact 362.04 6.9% 200.32 5.0%

CASH FLOW STATEMENT

in € million

2020

cAsH OR cAsH eQUiVALenTs AT THe BeGinninG OF THe YeAR 273.66

CASH FLOWS FROM ORDINARY OPERATING ACTIVITIES 396.58

consolidated profit before taxes -124.20

Adjustments 410.34

changes in working capital 114.81

corporation tax paid -4.36

CASH FLOWS FROM INVESTMENT ACTIVITIES -177.56

dividends received 0.32

disposals 6.72

Tangible and intangible investments -177.80

Other investments -6.80

CASH FLOWS FROM FINANCING ACTIVITIES -90.95

neT VARiATiOn in cAsH OR cAsH eQUiVALenTs FOR cOnTinUinG OpeRATiOns 128.08

neT VARiATiOn in cAsH OR eQUiVALenTs FOR discOnTinUed OpeRATiOns

CASH OR EQUIVALENTS AT THE END OF THE YEAR 401.74

in € million

2019 % 2020 %

VOLKsWAGen GROUp 1,059.83 20.3% 880.25 22.1%

FiAT-cHRYsLeR 657.54 12.6% 452.54 11.4%

BMW GROUp 522.81 10.0% 429.53 10.8%

FORd MOTOR cO. 570.60 10.9% 405.97 10.2%

dAiMLeR 374.91 7.2% 322.01 8.1%

TATA GROUp 460.73 8.8% 303.17 7.6%

GeneRAL MOTORs 401.61 7.7% 272.48 6.9%

RenAULT-nissAn 361.89 6.9% 217.07 5.5%

psA peUGeOT ciTROËn 147.92 2.8% 139.40 3.5%

GeeLY GROUp 131.03 2.5% 133.76 3.4%

JApAnese cUsTOMeRs (Toyota, Honda, 
suzuki) 195.71 3.8% 120.78 3.0%

HYUndAi-KiA 117.43 2.3% 95.48 2.4%

OTHeR (Various and associated 
companies) 212.23 4.1% 202.08 5.1%

CONSOLIDATED SALES 5,214.22 100% 3,974.53 100%

CONSOLIDATED SALES,  BY CUSTOMER
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R&D EFFORT

STAFF

in € million

in 2020, Grupo Antolin's R&d and innovation effort represents 2.98% of consolidated sales

2019 2020

SPENDING ON PROJECTS 158.51 116.25

central sections 42.63 36.08

peripheral sections 115.88 80.17

TANGIBLE INVESTMENTS 0.94 2.19

TOTAL R&D EFFORT 159.45 118.44

number. consolidated average workforce

2019 % 2020 %

spain 2,424 8.1% 2,342 8.8%

Rest of europe 12,284 41.3% 10,972 41.1%

north America 9,930 33.4% 8,514 31.9%

south America 867 2.9% 798 3.0%

Asia-pacific 3,736 12.6% 3,493 13.1%

Africa 514 1.7% 552 2.1%

TOTAL 29,755 100% 26,671 100%

SALES BY REGION

SALES BY BUSINESS UNIT

By production country

in € million

2019 % 2020 %

spain 259.22 5.0% 178.46 4.5%

Rest of europe 2,382.47 45.7% 1,827.23 46.0%

north America 1,959.58 37.6% 1,368.11 34.4%

south America 87.94 1.7% 42.86 1.1%

Asia-pacific 477.65 9.2% 507.15 12.8%

Africa 47.37 0.9% 50.72 1.3%

TOTAL 5,214.22 100% 3,974.53 100%

in € million

2019 % 2020 %

Overheads & Trunk Trim 2,003.71 38.4% 1,477.94 37.2%

doors & Hard Trim 2,136.51 41.0% 1,533.29 38.6%

Lighting 334.11 6.4% 288.57 7.3%

cockpits & consoles 731.45 14.0% 668.21 16.8%

Other 8.45 0.2% 6.52 0.2%

TOTAL 5,214.22 100% 3,974.53 100%
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8.2 
SUSTAINABILITY BALANCE SHEET
TECHNOLOGY CAPITAL

 2019 2020

investment in R&d (€ million) 159.45 118.44

expenses in projects (€ million) 158.51 116.25

Tangible investments (€ million) 0.94 2.19

Technical innovations patented in the last 5 years (no.) 91 75

patents in the last 5 years (no.) 187 156

number of R&d projects up to the current year (no.) 110 110

number of improvement proposals issued (no.) 57,854 -(1)

improvement groups (no.) 88 85

Good practices (no.) 274 189

Key knowledge items (cumulative figure) (no.) 162 169

Lessons learned in projects (cumulative figure) (no.) 4,019 4,374

innovative day Meetings (no.) 63 64

(1) excluded from the report in 2020: due to the effect of covid and the digitalization of the process in progress.

ENVIRONMENTAL CAPITAL

CONSUMPTION  2019 2020

direct consumption of energy (GWh) (1) 175.3 147.42

indirect consumption of energy (electricity) (GWh) 594.4 497.46

consumption of water (m3/€ million) (2) 269.11 211.54

Raw material consumed: consumption of plastic pellets (T) 124,272 90,534

Raw material consumed: consumption of polyol/isocyanate foams (T) 29,249 19,619

Greenhouse gas emissions by direct consumption of energy (scope 1) (tons of cO2 
eq/€ million) (1)

6.82 6.87

Greenhouse gas emissions by direct consumption of energy (scope 2) (tons of cO2 
eq/€ million) (1) 44.22 45.09

nOTe: The variations between 2019 and 2020 are due to the stoppage of activity of the companies within the scope of the report

GENERATION OF WASTE  2019 2020

non-hazardous waste/sales (T/€ million) (1) 18.960 15.487

Hazardous waste/sales (T/€ million) (3) 0.820 0.822

RENEWABLE ENERGIES  2019 2020

Generation of renewable energy (kWh) (4) 465,378 522,041

Generation of renewable energy (self-consumption) (kWh) (5) 0 821,072

cO2 emissions avoided (data refer to headquarters) (T) (5) 535 575

PROCESSES  2019 2020

environmental certifications based on isO 14001 (no.) 97 95

energy certification based on isO 50001 (no.) 6 7

Quality certifications based on iATF 16949 (included manufacturing sites and 
site-extensions) (no.) 104 106

people dedicated to the environment (no.) 112 113

enViROnMenTAL cApiTAL nOTes

(1) energy, emissions and non-hazardous waste figures correspond 96.25% (by aggregate sales) to Grupo Antolin’s industrial centers and 
assembly and sequencing centers (including the headquarters). 
(2) Water figures correspond 94.47% (by aggregate sales) to Grupo Antolin’s industrial centers and assembly and sequencing centers (including 
the headquarters). 
(3) Hazardous waste figures correspond 94.35% (by aggregate sales) to Grupo Antolin’s industrial centers and assembly and sequencing centers 
(including the headquarters). 
(4) The renewable energy generation (sale) figures correspond to the electricity generated in the Grupo Antolin headquarters, which is fed into 
the electricity distribution network. 
(5) data on renewable energy generation and emissions avoided correspond to 4 centers that represent 1% (by aggregate sales) of Grupo 
Antolin’s industrial centers and the Headquarters.
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PEOPLE  2019 2020

Average workforce (no.) (1) 29,755 26,671

Total workforce at year end (no.) (1) 28,927 25,748

international mobility (no.) 50 46

short-term mobility (no.) 134 34

diversity: women (%) 38.12 37.59

diversity: men (%) 61.87 62.41

cultural diversity: nationalities (no.) 117 129

cultural diversity: languages (no.) 41 41

people with special capacities (no.) 292 307

Workforce average age (years) 39.1 40

Average seniority (years) 7.7 6

Workforce covered by collective bargaining (%) 65 69

(1) excluding employees from plants accounted for by the equity method

EMPLOYMENT  2019 2020

permanent contracts (%) 96.2 97.25

Temporary contracts (%) 3.80 2.75

Technological employment (R&d+i activities) (%) 5.57 6.40

collective contracts/agreements negotiated (no.) 18 17

Temporary Redundancy plans (no.) Global - 97

Temporary Redundancy plans (no.) spain 1 11

HUMAN RESOURCES

OCCUPATIONAL HEALTH AND SAFETY  2019 2020

OHsAs 18001 certifications (no.) 37 41

Workforce covered by OHsAs 18001 certificate (%) (1) 40.2 49 (*)

Global Frequency index (number of accidents at work and/or occupational 
diseases with medical leave/number of hours worked) (no.) (1)

5 3.66

severity index (number of working days lost for every thousand hours worked) 
(no.) 0.30 0.25

Fatal accidents (no.) 0 0

(1) percentage calculated including the 3 new isO 45001 certificates obtained at the end of 2020 even though the certificates were issued in 
early 2021.

TRAINING AND DEVELOPMENT  2019 2020

Average training hours per person (hours/person) 39.80 37.61

staff under pRs criteria (pRs - performance Review system, data refer to indirect 
Labor (“MOi”)) (%) 26.30 28.10

staff under UeT criteria (UeT - Work elementary Unit. data refer to direct Labor 
(“MOd”) (%) 73.70 71.90

number of internal promotions (%) 43.30 47.73

companies with Mobile production system (no.) (2) 14 18

(2) cumulative figure
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SOCIAL CAPITAL

SUPPLY CHAIN  2019 2020

purchase volume for direct material (€ million) (1) 3,368 2,517

number of direct material suppliers (no.) (2) 2,918 2,830

expenditure on local suppliers (active direct material suppliers) (%) 49 47

suppliers contacted regarding esG (no.) 1,584 1,612

suppliers under an esG assessment process (no.) 845 984

suppliers assessed for esG (no.) 923 1,466

esG monitoring in the supply chain (%) (cumulative) 100 100

sTA’s (supplier Technical Assistant: Technical staff responsible for the monitoring 
and development of suppliers) (no.) 69 64

purchases in employment centers for special needs (€ thousand) 1,133 40

esG: environmental, social and Governance.

(1) since the statement of non-Financial information in 2019, data that comes from intercompany purchases has been excluded from the scope 
of the purchase Volume of direct Material reported. intercompany purchases are those made between Grupo Antolin companies. since the 
sustainability performance of Grupo Antolin companies is not assessed, it makes no sense to include them in this table. 
(2) The scope of the most significant suppliers assessed has been focused on Active suppliers of direct Material. These suppliers are those that 
bill continuously throughout the year as they are in active projects. in this way, we exclude direct Material suppliers used for purchases of 
material for one-off needs, which are less significant.

COMPLIANCE AND HUMAN RIGHTS TRAINING THROUGH THE CODE OF ETHICS AND CONDUCT COURSE

number of employees trained 6,237

Training hours 5,053

*cumulative figure since its launch in 2019

ANTI-CORRUPTION AND COMPETITION TRAINING FOR EMPLOYEES

number of employees trained in relation to anti-corruption 1,724

Training hours 1,249

*Launched in 2020

DATA PROTECTION AND PRIVACY TRAINING FOR EMPLOYEES

number of employees trained in relation to data protection and privacy 501

Training hours 594

*Launched in 2020

Percentage of employees trained of the identified and assigned group: 79.62%

MAIN INDICATORS RELATING TO THE WHISTLEBLOWER CHANNEL 2020 2019

Complaints received 26 31

Founded complaints received 14 17

Corrective actions 14 17

confirmed cases of corruption 3 1

Human rights and discrimination cases detected 5 7

OTHER INDICATORS 2019 2020

communication of the new version of the code of ethics and conduct (%) 100 100

Monitoring of human rights activity by company (%) 100 100

Meetings and interventions in the governing bodies (no.) 13 14

SUSTAINABLE CONTRIBUTION  2019 2020

By Region: Africa-Asia-pacific (%) 20.2 25.2

By Region: europe (%) 68.6 70.9

By Region: nAFTA (%) 10.4 3.8

By Region: Mercosur (%) 0.80 0.1

contribution per employee (€) 16.50 22.57

By type: donations, Voluntary Actions and emergency Responses (%) 34 42.52

By type: sponsorship and patronage (%) 66 57.47
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8.3 
INDICATORS APPENDIX

TABLE OF CONTENTS GRI  STANDARDS

GRI CODE  GRI HEADING PAGE COMMENTS 

Gri 102: General Information

PROFILE OF THE ORGANIZATION

102-1
name of the organization

Appendix: 
About this 

report

102-2 Activities, brands, products and 
services

1.2 
2.2 
3.1

9-10 
31-38 
41-42

102-3 Location of headquarters 8.4 154

102-4 Location of operations 1.2 4

102-5 Ownership and legal form 8.4 153

102-6 Markets served 3.1 47

102-7 scale of the organization 1.4, 5.3
15-16,94-

95

102-8 information on employees and 
other workers 5.3 94-95

102-9 supply chain 5.4 103-104

102-10 significant changes to the 
organization and its supply chain 3.1 44, 45-46

102-11 precautionary principle or 
approach 6.1 110

102-12 external initiatives 6.3 121

102-13 Membership of associations 6.3 122-123

STRATEGY

102-14 statement from senior decision-
maker 1.1 7-8

102-15 Key impacts, risks, and 
opportunities 4.3 78-79

GRI CODE  GRI HEADING PAGE COMMENTS 

ETHICS AND TRANSPARENCY

102-16 Values, principles, standards, and norms of 
behavior

4.1 
4.2

63 
73

102-17 Mechanisms for advice and concerns about ethics 4.2 74

GOVERNANCE

102-18 Governance structure 4.2 64-68

STAKEHOLDER ENGAGEMENT

102-40 List of stakeholder groups 3.2 49-50  

102-41 collective bargaining agreements 5.3 101  

102-42 identifying and selecting stakeholders 3.2 49-50  

102-43 Approach to stakeholder engagement 3.2 49-50  

102-44 Key topics and concerns raised 3.2 49-50  

102-45 entities included in the consolidated financial 
statements 8.4

 153-
154  

102-46 defining report content and topic boundaries 3.3 57-58  

102-47 List of material topics 3.3 57-58  

102-48 Restatements of information 8.4
 153-

154     

102-49 changes in reporting 8.4
 154-

155  

102-50
Reporting period -  

January 
1, 2020 to 

december 31, 
2020

102-51 date of most recent report -  
Annual 

Report 2019

102-52 Reporting cycle -  Annual

102-53 contact point for questions regarding the report 8.4 154  

102-54 claims of reporting in accordance with the GRi 
standards 8.4

  153-
154  

102-55 Table of contents GRi 8.3 147-151  

102-56 external assurance    
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TABLE OF CONTENTS GRI  STANDARDS

GRI CODE  GRI HEADING PAGE COMMENTS 

ECONOMIC ASPECTS 

Gri 103: Management approach

103-1 explanation of the material topic and 
its boundary

6.3 
5.4 
4.1

119-120 
103 

73

GRI 201: Economic Performance

201-1 direct economic value generated and 
distributed 6.3 119-120

GRI 204: Procurement practices

204-1 proportion of spending on local 
suppliers 5.4 104

GRI 205: Anti-corruption

205-1 Operations assessed for risks related 
to corruption 4.2 76 

205-2
communication and training 
about anti-corruption policies and 
procedures 4.2 76

205-3 confirmed incidents of corruption and 
actions taken 4.2 76 

GRI 206: Anti-competitive behavior

206-1
Legal actions for anti-competitive 
behavior, anti-trust, and monopoly 
practices 4.2 77

GRI CODE  GRI HEADING PAGE COMMENTS 

ENVIRONMENTAL ASPECTS 

GRI 103: Management approach

103-1 explanation of the material topic and its 
boundary 6.1, 6.2 109, 111

103-2 The management approach and its components 6.2 111-115

103-3 evaluation of the management approach 6.2 111-115

GRI 301: Materials

301-1 Materials used by weight or volume 6.2 114

GRI 302: Energy

302-1 energy consumption within the organization 6.2 114

302-2 energy consumption outside of the organization 6.2 114

302-3 energy intensity 6.2 114

GRI 302: Emissions

305-1 direct (scope 1) GHG emissions 6.2 114

305-2 energy indirect (scope 2) GHG emissions 6.2 114

305-4 GHG emissions intensity 6.2 114

GRI 306: Waste

306-2 Waste by type and disposal method 6.2 113

GRI 307: Environmental compliance

307-1 non-compliance with environmental laws and 
regulations 4.2 77

GRI 308: Environmental assessment of suppliers

308-1 new suppliers that were screened using 
environmental criteria 6.1 110
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TABLE OF CONTENTS GRI  STANDARDS

GRI CODE  GRI HEADING PAGE COMMENTS

SOCIAL ASPECTS 

GRI 103: Management approach

103-1
explanation of the material topic and its boundary

5.3 
5.4 
6.3

91-92, 96-101 
103 
119

GRI 403: Occupational health and safety

403-1 Workers representation in formal joint 
management–worker health and safety committees 5.3 96

403-2
Types of injury and rates of injury, occupational 
diseases, lost days, and absenteeism, and number of 
work-related fatalities 5.3 96

403-9 Work-related injuries 5.3 96
Reports 

partially

GRI 404: Training and development

404-1 Average hours of training per year per employee
5.3 

 8.2
99 

144

404-2 programs for upgrading employee skills and 
transition assistance programs 5.3 98

GRI 405: Diversity and equal opportunities

405-1 diversity of governance bodies and employees
4.2 
5.3

64 
94, 99

GRI 412: Human Rights Assessment

421-1 Operations that have been subject to human rights 
reviews or impact assessments 5.4 105

GRI 413: Local communities

413-1 Operations with local community engagement, 
impact assessments, and development programs 6.3 121

Reports 
partially

GRI 414: Social assessment of suppliers

414-1 new suppliers that were screened using social 
criteria 5.4 104

GRI 419: Social and economic compliance

419-1 non-compliance with laws and regulations in the 
social and economic area 4.2 77
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ASPECTS  PRINCIPLE HEADING PAGE

Human Rights

1. Businesses should support and 
respect the protection of internationally 
proclaimed human rights, within their 
sphere of influence

2. Businesses must make sure that they are 
not complicit in human rights abuses

4.2, 

5.4

75

103-105

Labor Rights

3. Businesses should uphold the 
freedom of association and the effective 
recognition of the right to collective 
bargaining

4. Businesses should uphold the 
elimination of all forms of forced and 
compulsory labor

5. Businesses should uphold the effective 
abolition of child labor

6. Businesses should uphold the 
elimination of discrimination in respect of 
employment and occupation

5.3

4.2

4.2

5.3

101

75

75

101

The Environment

7. Businesses should support a 
precautionary approach to environmental 
challenges

8. Business should encourage initiatives 
that promote greater environmental 
responsibility

9. Businesses should promote the 
development and dissemination of 
environmentally-friendly processes and 
technologies

6.2

6.2

6.2

109

110-112

116-118

Anti-corruption
10. Businesses should work against 
corruption in all its forms, including 
extortion and bribery

4.2 76



153 INTEGRATED REPORT 2020 8 Appendices 154

8.4 
ABOUT THIS REPORT

Grupo Antolin is committed to reshaping the future of sustainable mobility by integrating new 
intelligent solutions into the vehicle interior and developing unique driving-based experiences. 
The stakeholders play a key role in this process. As part of the organization's ethical and 
sustainable model, Grupo Antolin is strongly committed to the principles of transparency and 
clarity demanded by these groups when it comes to offering comprehensive, reliable and 
balanced information on the company's activity during the 2020 financial year.

The integrated Report 2020 of Grupo Antolin irausa, s.A. 
and subsidiaries corresponding to the financial year 
from January 1st to december 31st, 2020, is drafted 
and presented as an integrated report, following the 
principles for the preparation of integrated Reports  
established by the international integrated Reporting 
council (iiRc). To guarantee that the content of this 
report reflects the performance of Grupo Antolin in 
relation to sustainability, the company is taking one 
step further in this financial year by complying with 
the requirements specified by the essential option of 
the GRi (Global Reporting initiative) standards; taking 
into account the GRi principles on the preparation of 
sustainability reports, Law 11/2018 on non-Financial 
information and diversity, the principles and guidelines 
of the Global compact and the isO 26000 guide.

The information published corresponds to the activities 
performed in the 2020 financial year by the applicable 
Grupo Antolin companies and joint ventures in each 
indicator for the manufacture and supply of intelligent 
solutions for vehicles in the 26 countries where it 
operates; with the limitation of the confidentiality and 
privacy of propriety management information and/or 
the limits on obtaining information in certain countries. 

The preparation of the document has been the 
responsibility of the Marketing, communication and iR 
department and the sustainability department, from the 
information provided by the rest of the organization's 
areas, in order to meet the information needs of its 
stakeholders.  From these areas, an assessment has been 
carried out of the most representative projects, impacts 
and matters at the company that generate shared value, 
and the information has been set out with a strategic 
overview of the business to highlight Grupo Antolin’s 
long-term ability to address the global challenges. The 

figures underlying the Grupo Antolin’s information come 
from the company’s information systems. The economic-
financial data provided in this report are subject to 
external audit.

The integrated Report 2020 uses as its main source 
the statement of non-Financial information 2020, as 
part of the Grupo Antolin annual accounts produced 
in line with the requirements established in Law 
11/2018 of december 28th, 2018 on non-Financial and 
diversity information.  The statement of non-Financial 
information has been externally verified by the company 
KpMG, approved without any qualification.

The document is presented in digital pdF format, in 
spanish and english. There is no printed version of the 
contents. it is available online, with a version for mobile 
devices, from Grupo Antolin’s website and intranet. it 
is open for consultation by the external stakeholders 
in general and by all those who provide their services 
at any of the company’s centers around the world. in 
this last case, to guarantee access to the information 
for everyone, the key aspects of the report will also be 
translated into the local language and disseminated by 
the human resources team in each of the companies 
through the channels they decide to use.

This publication is the property of Grupo Antolin.

We would be grateful for 
your opinion about our 
2020 Annual Report

Grupo Antolin- Integrated Report 2020

ctra. Madrid-irún, km. 244,8 09007

BURGOs – spAin

Tel.: +34 947 47 77 00

Fax: +34 947 48 49 19

comunicacion@grupoantolin.com

rsc@grupoantolin.com

infodef@grupoantolin.com
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