
22 A  g l o b a l  a n d  c o n s t a n t l y 
c h a n g i n g  e n v i r o n m e n t

An international and European framework in support of 
sustainability, a sector in full transformation and growing 
markets. This is the scenario in which Grupo Antolin wants to 
be a key piece.
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2.1 
A DECISIVE MOMENT

of a sustainable and smart mobility strategy, financing 
to create a public charging infrastructure for electric 
vehicles, the assessment of legislative frameworks to 
promote alternative fuels, and increased restrictions on 
the emissions of atmospheric pollutants by vehicles.

This road map also links with the new European Industrial 
Strategy, which aims to establish a new industrial policy 
for the European Union, common to all member states 
and with a long-term approach. There are three pillars 
on which this is based: environmental transition, global 
competitiveness as a single market and digital transition.

These developments took a back seat with the outbreak 
of the pandemic forcing the authorities to focus on 
recovery. This recovery must, in the view of the industry 
and Grupo Antolin itself, be compatible with a strong 
commitment to the future The best example of this is 

The Davos forum, held in January 2020, took the first 
step in building a new business paradigm: so-called 
“stakeholder capitalism.” In contrast to companies that 
only care about their shareholders, this new capitalism 
is committed to a different model, more ambitious 
in scope, in which companies also care about their 
customers, employees, suppliers, the communities in 
which they operate, the environment and society in 
general.

This creates a new framework for economic 
development where concepts such as shared economic 
prosperity, social development, sustainable progress and 
environmental conservation are adopted as objectives 
by each company. They become the foundations on 
which to build a better future for everyone, because that 
is what we need to do now: write the future.

This new paradigm is the business world’s response to the 
call to action made by the United Nations 2030 Agenda 
and its 17 Sustainable Development Goals (SDGs). The 
words “emergency” and “global and local authorities” have 
been heard much more than ever before in the last two 
years, and everyone agrees not only on the need to act, but 
on the need to act now, both quickly and resolutely.

One of these urgent measures is the European Green Deal, 
the road map to provide the EU with a sustainable economy 
by 2050. Supported by a budget of €1 trillion, the plan 
outlines three interlocking strategies to achieve a cleaner 
economy across the continent: promoting the efficient use 
of resources by facilitating the transition towards a circular 
economy, restoring biodiversity and reducing pollution.

As expected, the European Green Deal primary focuses on 
the mobility sector. Its plans include the implementation 

The last year has seen us facing one of the biggest challenges in recent decades. It was an 
unprecedented situation that Grupo Antolin has managed to overcome thanks to its mature 
business model, great capacity for resilience and solid vision of the future. In this context of 
change, readjustment and momentous decisions being taken quickly, the recovery taking place 
now is happening hand-in-hand with the shaping of the future. This is happening at all levels and 
in the automotive components industry as a whole, which is expected to be one of the mainstays 
of the new recovery scenario.

the European Recovery Program, the largest stimulus package ever funded through the EU. In total, it is providing 
€1.8 trillion for a Europe that, in the words of its promoters, is more eco-friendly, digital and resilient.

A significant part of this program (€750 billion) will be channeled through Next Generation EU funds, aimed at very 
specific areas that include the automotive industry. The Spanish Automotive Industry will receive €10 billion from 
these funds. This is an essential boost for a sector that is key to the generation of wealth and social well-being, and 
which will come back stronger, leading, as it has throughout its history, the social, economic and technological 
changes that are coming.

Actions
European 
Green
Deal

Climate
European “Climate 
Law” with the goal of 
neutrality by 2050

Energy
Clean, affordable 
and safe energy 
Non-polluting and 
without toxic 
emissions

Financing
A €1 trillion plan for 
the transition towards 
sustainability

Deal/JTM
Working together for 
a European Green 
Deal Just Transition 
Mechanism: “Leave 
nobody behind”

Regulations
Incorporation of 
sustainability into all 
EU policies

Industry
Industrial strategy 
for a clean and 
circular economy

Mobility
Sustainable 
and intelligent

Environmental 
transition
The European Green Deal is Europe’s new 
growth strategy.

Its key target is to make Europe the world's 
first climate-neutral continent by 2050.

Global 
competitiveness
The right conditions are necessary for 
entrepreneurs to transform their ideas into 
real products and services and for companies 
of all sizes to prosper and grow.

The EU must take advantage of the impact, 
size and integration of its single market to 
make its voice heard in the world and set 
global standards.

Digital
transition
Digital technologies are changing the face of 
the industry and the way we do business.

They allow economic agents to be more 
proactive, provide workers with new skills 
and contribute to the decarbonization of our 
economy.

EUROPEAN GREEN DEAL AND THE MOBILITY SECTOR

NEW EUROPEAN INDUSTRIAL STRATEGY
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Key developments 
in the sector
All of the above takes place in the context of strong 
demands on the Spanish automotive component industry, 
determined by a series of structural factors that are 
shaping its strategic vision and future plans. These key 
developments include a commitment to innovation, with 
an investment in R&D three times higher than the Spanish 
industrial average, to address the challenges of the new 
connected, smart and sustainable mobility. Similarly, 
in recent years, the sector has managed to turn intense 
regulatory pressure into an opportunity for leadership in 
good practices, beyond mere compliance, in fundamental 
aspects such as energy and the climate, raw materials, 
transparency, safe mobility, industrial transformation and 
artificial intelligence.

GLOBAL MARKET

STAKEHOLDERS
DEMAND NEW INFORMATION

KEY
FACTORS

IN THE SECTOR

HUMAN CAPITAL
TRANSFORMATION

INNOVATION
AND EXCELLENCE

MOBILITY
TRENDS

GLOBAL
SUPPLY CHAIN

ESG(1) REGULATIONS

Likewise, the automotive components industry to 
which Grupo Antolin belongs is aware of the growing 
importance of not leaving anyone behind in the 
transition to “Industry 4.0S” (a term coined by the Spanish 
Association of Automotive Suppliers to describe Industry 
4.0 raised by the “S” of sustainability). This transformation 
of human capital into qualified talent in all categories 
constitutes a key element in the consolidation of the 
high added value model for the European automotive 
sector.

However, in 2020 we experienced something that 
cut through this set of structural factors and that 
could trigger a positive paradigm shift in the industry. 
The pandemic has demonstrated the need for more 
localized production networks, also with more local 
supply chains. This possible evolution from globalization 
to glocalization would allow the sector to create 
more value and strengthen its capacity to respond to 
challenges of a similar magnitude.
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Trends in mobility

CONNECTED VEHICLES
With each other and with technology platforms 
that supply large amounts of data

ELECTRIFICATION
With implications for the architecture 
of vehicles and the environment

CUSTOMIZATION
Adapted to the needs of the user and the environment 

ASSISTED DRIVING
More resources for the driver inside the vehicle

VEHICLE AS A SERVICE
At the user's request, not as property

 

STAKEHOLDERS 
DEMAND NEW INFORMATION

(1) Environmental, Social and Governance
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New trends, new 
stakeholder needs
In recent years, so many disruptive new developments 
have been seen in the automotive sector that instead of 
talking about a turning point, we should really see it as a 
process of redefinition. The sector is currently fighting on 
many fronts, although there is some consensus in terms 
of moving in the same direction. The vehicle of the future 
will be connected, self-driving, electric, customized and 
will increasingly be considered a service.

Connected vehicles

The connectivity of vehicles with each other and with 
technological platforms that monitor everything from 
the condition and performance of the vehicle, to the 
traffic situation in the city where it is driving now or 
at its destination, is an increasingly realistic objective. 
The necessary technology has already been designed 
(Internet of Things, 5G networks, computational 
capabilities capable of analyzing huge amounts of data 
in real time); the biggest challenge is of a legal and 
cybersecurity nature.

Assisted driving

Although the push to create a fully self-driving vehicle 
has cooled among the leading manufacturers and 
researchers in the field, the goal of providing the (human) 
driver with as many technological features as possible 
to make driving an even safer, more comfortable and 
more enjoyable activity remains. Given this new range of 
possibilities offered by assisted driving, it is essential to 
reinvent the interior of the vehicle, which will become a 
smarter, more technological and sustainable space.

Electrification

The electric vehicle raises its own disruptive scenario due 
to the number of variables it entails. It has consequences 
for the architecture of the vehicles themselves, 
the materials used and for comfort issues such as 
soundproofing. It also applies to the user’s relationship 
with their vehicle, as the charging point is starting to 
be conceived as a feature of the home itself. To this we 
must add the implications of the electric vehicle for the 
environment, with the legislation to promote it and, 
if that were not enough, for the sector involved in the 

extraction and sale of raw materials destined for fuel. 
In parallel, and to meet the decarbonization targets, 
manufacturers are researching other technologies, such 
as hydrogen, a line of research that is not as advanced 
as that of the electric vehicle, but that offers interesting 
prospects in terms of performance and sustainability.

Vehicle as a service

The recent business models based on the use of goods 
rather than their ownership are also affecting the 
automotive sector. With the current development of 
technology and the great potential of data, a new 
business model is being configured that would make it 
easier for the user to access the vehicle of their choice 
whenever they want.

Customization

Another growing trend is the design of vehicle models 
based on modular platforms that can easily be adapted 
to the changing needs of each customer and user. The 
customization of the vehicle will gain more prominence 
as a sales pitch, leading to more configuration options. 
This will take us to use new materials and textures in our 
components.

The vehicle of the future will 
be connected, self-driving, 
electrified, customized, 
and will increasingly be 
considered a service.

Investors are beginning to redirect their capital flows towards projects with a positive impact, those that are in 
some way related to sustainable development and the slowdown of climate change. These same concerns are also 
found among consumers, who want to purchase goods respectful with the environment and the Human Rights.. For 
this reason, they are favoring products whose manufacture guarantees minimum levels of CO2 emissions and other 
polluting gases, as well as a supply chain ensuring that Human Rights have been respected both at source and in the 
production of the product. At this point, suppliers become especially important as they must start the supply chain 
by guaranteeing the legal sourcing of the materials (especially so-called “conflict minerals”).

Necessarily linked to the above is one of the main challenges for the automotive components industry today: 
reconciling the demands made by the automotive manufacturers in aspects such as the reduction of polluting 
emissions, the transition towards a circular economy and the protection of Human Rights in the entire supply chain 
with their demands in terms of quality and price.

Grupo Antolin, as a company focused on the future, is responding to all these new demands from its stakeholders 
urgently and with commitment through its responsible business strategy.

While these trends are 
shaping the mobility sector, 
so too are the stakeholders 
sustainability demands.



29 INTEGRATED REPORT 2020 2 A global and constantly changing environment 30

2.2 
GLOBAL AUTOMOTIVE 
MARKET
In 2020, the automotive components industry 
demonstrated, more than ever, its ability to adapt to a 
very difficult and challenging environment. Thanks to 
this, although the global sales figure was 77.7 million 
units (14% less than in 2019), we must focus on the 
recovery that occurred in the final months of the year 
as a result of the increase in sales in the Chinese and US 
markets, and the greater stability seen in South America 
and certain European countries.

These figures, together with the technological advances 
reaching the industry, the increasing importance of the 
Chinese market and the consolidation of the electric 
vehicle around the world, allow us to make out a recovery 
on the horizon for the sector.

Sales in 2020
In 2020, Toyota regained the leadership in terms of global 
sales, ahead of the VW Group and Stellantis, formed by 
the merger of FCA and PSA. In terms of specific models, 
the best-selling car of the year was the Toyota Corolla, 
followed by the Toyota RAV4 and the Ford F-Series. In 
Europe, the Volkswagen Golf led the market again, in 
a year in which the Opel Corsa, the Peugeot 208 and 
the Renault Captur all entered the Top 10. In Spain, the 
Dacia Sandero was the best-selling car, ahead of the 
SEAT León, and SEAT was the brand with the highest 
sales.

NORTH AMERICA

77.7M vehicles
Global sales

Spain

Europe

0.9M

16.4M

SPAIN

INDIA

CHINA

BRAZIL

EUROPE

RUSSIA

North America China

Russia Brazil

India

16.9M 24.4M

1.7M 1.9M

2.7M
Source: LMC Automotive (Includes cars and light commercial vehicles)
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License plate lamp (China), headliner (Europe), 
sunvisors (Europe), lighting console (Europe), 
door panels (Europe), center console (Europe), 
ambient lighting (Europe), multipurpose lamp 
(Europe)

Lighting console (Russia) Modular headliner, overhead lighting console, 
door panels 

Modular headliner (China and North America), 
door panels (North America), ambient lighting

Headliner (Europe) Dome lamp, sunvisors (China)

Modular headliner, overhead lighting console

Modular headliner (Thailand), headliner sub-
strate (Europe, India), dome lamp

Headliner (Europe, Brazil, China), side repeater, 
dome lamp

GRUPO ANTOLIN IN THE 
TOP 10 GLOBAL SALES

	 TOYOTA COROLLA

	 HONDA CR-V

	 FORD F-SERIES

	 TOYOTA RAV4

	 HONDA CIVIC

1

4

3

2

5

	 CHEVROLET SILVERADO

	 TOYOTA CAMRY

	 VW TIGUAN

	 RAM PICK-UP

	 NISSAN BLUEBIRD/SYLPHY

6

9

8

7

10

Source: focus2move 
The components produced by Grupo Antolin are listed 

The specific market for which the component is produced is shown in brackets.

TOP 10 GLOBAL SALES

TOP 10 U.S .  SALES TOP 10 SALES CHINA

TOP 10 SALES EUROPE
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	 VW GOLF

	 VW TIGUAN

	 VW POLO

	 RENAULT CLIO

	 SKODA OCTAVIA

1

4

3

2

5

	 OPEL CORSA

	 NISSAN QASHQAI

	 FORD FOCUS

	 PEUGEOT 208

	 RENAULT CAPTUR

6

9

8

7

10

TOP 10 GLOBAL SALES

TOP 10 U.S .  SALES TOP 10 SALES CHINA

TOP 10 SALES EUROPE
GRUPO ANTOLIN IN THE 
TOP 10 EUROPEAN SALES

Source: focus2move 
The components produced by Grupo Antolin are listed 

The specific market for which the component is produced is shown in brackets.

Headliner logistic services, door panels logistic 
services, multipurpose lamp, ambient lighting, 
pillar trim (Wagon), instrument panel (Mexico), 
dome lamp (China)

Plastic window regulators, door electronics, sun-
visors, day running lamp, dome lamp, bumper 
reinforcement

Window regulators, sunvisors Headliner, sunvisors, window regulators (plas-
tic), ambient lighting, license plate lamp, central 
high mounted stop lamp

Modular headliner, sunvisors

Modular headliner (including substrate and 
overhead soundproofing), sunvisors, overhead 
lighting console, central high mounted stop 
lamp, door panels (Russia)

Dome lamp

Modular headliner, door panels, window regula-
tors (aluminum), multipurpose lamp

Modular headliner, door panels, ambient light Instrument panel, headliner substrate, door 
panels, upper pillars, multipurpose lamp
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	 FORD F-SERIES

	 TOYOTA RAV4

	 RAM PICK-UP

	 CHEVROLET SILVERADO

	 HONDA CR-V

1

4

3

2

5

	 TOYOTA CAMRY

	 GMC SIERRA

	 CHEVROLET EQUINOX

	 HONDA CIVIC

	 NISSAN ROGUE

6

9

8

7

10

TOP 10 GLOBAL SALES

TOP 10 U.S .  SALES TOP 10 SALES CHINA

TOP 10 SALES EUROPE
GRUPO ANTOLIN IN THE 
TOP 10 US SALES

Source: focus2move 
The components produced by Grupo Antolin are listed 

The specific market for which the component is produced is shown in brackets.

Modular headliner, overhead lighting console Headliner (Europe)

Headliner, plastic parts

Headliner, door panels (Korea)

Side repeater, dome lamp, headliner substrate 
(Europe, Brazil, China)

Modular headliner, overhead lighting console, 
door panels 

Lighting console (Russia) Dome lamp, modular headliner (Thailand), 
headliner substrate (Europe, India). 
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	 NISSAN BLUEBIRD/SYLPHY

	 FOTON LIGHT TRUCK	 VW LAVIDA

WULING MINI TRUCK 
HONGGUANG

	 TOYOTA COROLLA

1

43

2

5

	 HAVAL H6

	 BUICK EXCELLE GT

	 VW SAGITAR

	 VW BORA

	 CHANGAN CS75

6

9

8

7

10

TOP 10 GLOBAL SALES

TOP 10 U.S .  SALES TOP 10 SALES CHINA

TOP 10 SALES EUROPE
GRUPO ANTOLIN IN THE 
TOP 10 CHINESE SALES

Source: focus2move 
The components produced by Grupo Antolin are listed 

The specific market for which the component is produced is shown in brackets.

Lighting console, sunvisors

Lighting console, license plate lamp
License plate lamp, headliner (Europe), sunvisors (Eu-
rope), lighting console (Europe), door panels (Europe), 
center console (Europe), ambient lighting (Europe), 
multipurpose lamp (Europe)


